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For ceilings as elegant as your designs:
Soft Loo'l‘tg‘%abrlc-covered ceilings.

Give your ceiling the same quiet elegance as the rest of your
room. With Soft Look Ceilings from Armstrong.

These richly textured fabric-covered panels add subtle
tones of elegance in six neutral and six accent colors that
harmonize with today's decor. And their tegular-edge detailing
lowers the surfaces of the 2'x2’ panels below the grid.

Soft Look elegance is quiet, too. Because its mineral-
fiberboard substrate absorbs 60% of the sound striking its surface
and reduces noise In adjacent areas.

The panels slip in and out of exposed-grid systems easily.
And grids are available in colors and finishes that accent Soft
Look admirably.

Write Amnstrong. Dept. 16NIN, P.O. Box 3001, Lancaster, PA

17604. And discover how Soft Look can add ancther level of
elegance to your next design. -
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OHlme § uttei's coﬁplete the setting
Sele ner Quality solid wood, in a complete spectrum of colors and stains to match
0 plement your decor. Now choose from three finishes . .1 OHline's exclusive Patina,
Sandblast or new Rough Sawn. Call or write for full line catalog prices and color swatch.
Hline Gorporatlon 1930 West 139th Street, Gardena, California 90249 « (213) 770-0760

aod Traditional Sh utt&rs . BelAlrWide Louver Shutters e Westwood Bllnds e Levolor

Photography and Design by Mel Jones




9RD YEAR OF PUBLICATION

INTERIORS

D SB0N - TROHMOLONGY = MUA X LML PEEODUCTIVITY

Cover: A computer composed Ii-
lustration created for INTERIORS
cover by Architect Willlam Work of
Environmental Research & Develop-
ment, Inc., concelved as @ mon-

tage of metaphors for man in his
environment.

EDITOR-IN-CHIEF
BEVERLY RUSSELL
ART DIRECTOR
PAUL HARDY
MANAGING EDITOR
ANN WILSON
SPECIAL FEATURES EDITOR
PILAR VILADAS
PRODUCT EDITOR
l"ﬂ.LTH DII..I..A CORTE
NTRIBUTING EDITORS

.IGHH III.[ H.AH'I SLAVIN,
MOLLY SIPLE, MARGOT JACQZ
WEST COAST CORRESPOMNDENT
LUCINDA SMITH

ASSISTANT TO THE EDITOR.-.IN-.CHIES
JANE E. PORTNOY

ART PRODUCTIOMN ASSISTANT
SUSAN BERNSTEIN

EDITORIAL ADVISORY BOARD
GEORGE NELSON, PETER BLAKE,

MARIO ARMOND ZAMPARELLI,
JOHN SIDDELEY

ASSOCIATE PUBLISHER
DENNIS CAMILL
BUSINESS MAMAGER
l'ﬂm‘ J. RIEDINGER
ADVERTISING MAMAGER
WILLIAM K. uu.“'f

HT J_lp

R VICE PRESID
IHH Hllll

.\r'___IH!' -... '_-.p‘
Cllﬂll IRELAND

RCULATION PRO®
ELVIRA Lmz
CIRCULATIOMN DEPARTMEN
EILEEMN IH.L CAMIE HENNESSEY,
PAM FEINBERG
hAS N ..J" URING DIRECTOR
MARIE ﬂﬂﬂlilT
PRODUCTION MANAGER
BEM P. MARCHETTO
SENICR VICE PRESIDENT/PUBLISHING
DIRECTOR
PATRICK KELEMER
ASSISTANT TO THE PU
DIRECTOR
CHRISTINE A. KROLIK

BLISHING

DESIGN INDUSTRY

NTER

9.

SPECIAL ISSUE: OFFICE AUTOMATION

FEATURES atly

56
58
60
64
68
72

Office Automuﬂon- An overview. By RIChdrd Taylor
Garban Ltd. offices by The Miller Organization

Best Products headquarters by Hardy Holzman Pfeiffer
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rate client giants by Helena
Hernmark ... Retail design:
the small store boom. . .. Insti-
tutional furniture roundup. .

Designer's Saturday graphic

80

84

St. Louis

design competition. ... John
Follis desk design for Kaspa-
rians. . . Energy conserving win-
dow products ... ltalian ce-
ramic tile . ..

What are the client giants
building? Four case histories
from Equitable Life, Price Wa-
terhouse, Arthur Anderson,
Prudential . . . Art for the corpo-
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Micro Photo Division, Old Mansficld Road, Wooster, Ohio 44691, Tele: 216-264-6666
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AT LOUVERDRAPE WE HAD
A REQUEST ASKING FOR A
VERTICALBLIND SPECIALLY
DESIGNED TO CONSERVE
ENERGY... DAY AND NIGHT
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WE'VE HAD IT
FOR 20 YEARS

Large areas of glass allow the view of the landscape o be-
come an active part of the living space, however, large win-
dows create critical heating and cooling problems. Louver-
Drape® solid vinyl louvers are effective as a thermal barrier,
more so than 1 inch horizontal blinds. LouverDrape® verti-
cails close tightly while horizontal blinds do not, therefore,
closed horizontal blinds allow 30% more heat fo escape
in the winter than closed LouverDrape® vertical blinds. In the
summer the solid vinyl louvers reflectas much as 75% of the
solar radiation entering the window

Qluiet, strong and dust free, Lc:-uverDrc:pe solid vinyl
louvers installed in LouverDrape® hardware are guaran-
teed for three years to look and operate just as they do
when first installed. _

send for LouverDrape’s™ free full color 36 page book,

“Vertical Imagination,” packed with window covering
ideas

LOUVERDRAPE® INC ALWAYS 573
1100 COLORADO AVE.,  INSISTON icuwiepe
DEPT S8

¥

circle 4 on reader service card
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PRODUCTS

FABRIC

BACK TO THE BASICS

Classic patterns have always maintained high ratings among de-
signers specifying fabric for contract installations. Clients never
seem to tire of them and the subtleties in pattern, color and texture
make them compatible with every type of environment—traditional
or contemporary. The mulu- sized checks, woven stripes, classic her-
ringbone and solid weaves shown here are just a few of many exam-

ples on the market.

Belgian linen checks for up-
holstery or drapery from the
Williamsburg Collection of

F. Schumuch-r dr:ln 235

Vernehs, Bosnia, Caucasus;
woven upholstery fabrics
made to resist abrasion and
pilling. Boris Kroll. circle 236

New additions to the Inter-
weave Collection of textured
weaves in 100% wool. Lee/
Jofa. circle 237

Bhurba FR, a Dacron polyester
specifically designed for open
landscape paneling. Guilford
Industries. circle 239
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Six patterns of the new Metro
contemporary collection
available in eight colorways.
Cohama Specifier. circle 238
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Progressive Power

Progressive power distributes electrical
energy to any panel, offering complete
freedom of electrical layouts for the
open plan concept. Power management
can be implemented to the PROGRES-
SIONS panel from 3 kinds of initial
power feeds; floor, wall, and ceiling.

The power box assembly unit presents a
convenience outlet at the bottom center
of panels where desired. This receptacle
outlet offers both continuous and
switched power. Receptacles can face
either side or both sides of a panel.
Because the unit has two circuits, code

rmits up to 26 duplex outlets to be fed
rom a single power entry.

l
-

- D

The metal wire management base is
available in bright chrome or architec-
tural bronze and is easily removed for
access to all electrical and communica-
tion wiring.

Combining progressive power with the
PROGRESSIONS acoustical panel se-
lection and storage components makes
the Rose system a smart choice for to-
day's interior environments, Write Rose
Manufacturing Company for further
information and a complete electrical
brochure on the new PROGRESSIONS

panel system.

circle 5 on reader service card

ROSE MANUFACTURING COMPANY

1600 MARSHALL AVENUE, SOUTHEAST

GRAND RAPIDS, MICHIGAN 49507
TELEPHONE: 616-241-2451

O N S

Visit Rose Manufacturing in Chicago at the Merchandise Mart, Space 11-117A, represented by Don Lence & Associates.
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A nearly perfect interface betwegen computer,
media and the people who work with both. Mega.
Computer media management1n its ultimate form.
For a catalog and discussion of the Mega concept,
write Mega, National, Holyoke, -
Massachusetts 01040. BNl National

A




INTERIORS INSIGHTS

Plum jobs

NEW PROJECTS ON STREAM THAT
MEAN BIG INTERIORS BUSINESS

MORE FOGG

Construction 1s expected to
begin this summer on new
facilities for the Fogg Art
Museum at Harvard University.
Architects for the project

| are James Stirling, Michael

‘ Wilford and Associates, of
London, in association with
Perry Dean Stahl & Rogers of
Boston. The new building
will be on an L-shaped site
across Broadway from the
present Fogg Museum building.
Its principal facade will
be facing the present Fogg;
the main entrance 1s marked
by a glass entrance lobby
and two monumental columns
set into a paved forecourt.
A continuous brick facade,
polychromed to echo the
polychromy of nearby Memorial
Hall, will run along Quincy
and Cambridge Streets,
curving at the corner.

The new building will add
more than 38,000 square feet
to the Fogg's facilities -
including exhibition
galleries for both special
exhibitions and the collec-
tions of Near Eastern,
Islamic, Oriental, and
Ancient Art, classrooms,
offices, a lecture hall,
curatorial and service de-
partments, and special
library collections. Comple-
tion is scheduled for 1983.

PASADENA COMPLEX

Cushman Realty of Los Angeles
has made public plans for a
$140 million office building
development in a two-block
area of the Civic Center dis~-
trict in Pasadena, Calif.
Designed by William L.

Pereira Assoclates, Los
Angeles, the Pasadena Re-
gional Center will be two
19-story office towers and

a five-story terraced office
complex. When completed in
1984, the Regional Center
will be a principal element
in the current revival of
downtown Pasadena.

PEI FOR BOWES

Pitney Bowes has unveiled
plans for a Corporate Center
to be built in the South End
of Stamford, Connecticut on
a 10.35 acre site located
south of the Woodland Ceme-
tery, adjacent to Kosciuszko
Park, overlooking Long
Island Sound. The crescent
shaped building, designed by
I.M. Pei and Partners, will
embrace tree covered knolls
on the south side, facing

ALA MOANA CENTER

Construction has begun on

the Ala Moana Pacific Center,
designed by Charles Kober
Associates in assoclation
with Chapman, Cobeen, Desal

& Sakat and developed by the
Dillingham Land Corporation
in Honolulu, Hawaii. The 18-
story, 205,000 sq. ft.
building will house both
commercial and office space
in a prime location over-
looking the ocean. Space has
been provided as well for a
large, landscaped public
plaza with ponds, seating
areas, and a sunken court-
yard. Completion of the 519
million building is schedul-
ed for mid-1982.

the park and Stamford Harbor.
Its main elevation will be
80-feet high with a 500-foot
long arcade, Wherever possi-
ble, the facility has been
designed to provide a view

of the park and the Sound,
while fitting into the pas-
toral setting of the park.
Ground will be broken for
construction of the 442,455
sq. ft., five-story office
complex this summer., The
facility is expected to be
completed in 1984.




TERIORS INSIGHTS
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FALCON WINS AWARD

Falcon Products, Inc., St.
Louis, has won the Presi-
dential "E" Award for Excel-
lence in Exporting.
man Robert Young presented the
award to Franklin A. Jacobs,
President of Falcon, in a
ceremony at Falcon's plant

on April 24th. Falcon is a
leading manufacturer for the
contract furniture, health-
care, food service and
material handling markets.

WATSON-GUPTILL NAMES KLIMENT

Stephen A. Kliment, FAIA has
been named Senior Editor of
Whitney Library of Design.
He will spearhead a major
expansion of Whitney's line
of books in all areas of de-
sign including architecture,
urban design, landscape de-
sign, interiors, industrial
design, graphics and transpor-
tation design. Kliment has
had his own editorial and
graphics consulting firm
since 1972.

Feisel

ALL-STEEL ELECTS

The Board of Directors of
All-Steel Inc. elected Mason
D, Feisel, President and
Chief Executive Officer, re-
placing George W. French, who
has resigned,

GFI/KNOLL AWARD

| Stephen Swid and Marshall

Cogan, owners of GFI/Knoll
International, announced
that renowned architect/de-
signer Marcel Breuer was
the recipient of the first
GFI/Knoll Creative Leadership
Award, The award was given
as part of the Fifth GF1/
Knoll executive symposium,
last month at Harvard Uni-
versity and the John F,
Kennedy Library.

Congress-

1

Virginia.

Haguifé

Zumwalt

NEW ZUMWALT FIRM

Thomas Layne Zumwalt an-
nounced the firm of Thomas
Zumwalt Associates Incorpo-
rated, based in Middletown,
Mr. Zumwalt has
been the Interior Designer
for the U.S. Army Corps of
Engineers, Middle East
division from 1976 to the
present; a record of over

twe billion dollars was de-
signed and specified in
1980-81. Four offices

will open this summer in

New York, Los Angeles, Riyadh
and Jedda. The firm offers
total design services, in-
cluding interior design,
architectural services,
art consulting, showroom
display, museum display and
graphics, as well as speci-
fying, procurement, transpor-
tation, installation and con-
struction supervision, in

the U.S. and world-wide.

fine

HOK APPOINTS MAGUIRE

James Peter Maguire has been
named Director of Design/
Interiors Group in the New

| York office of Hellmuth,

Obata & Kassabaum,
Architects, Prior to join-
ing HOK, Maguire designed

the corporate headquarters at
Rockefeller Plaza of the
Planning Research Corp.

P.C.»p

HAMBRECHT TERRELL NEWS

The Hambrecht Terrell Interi-
ors Corporation announced the
following appointments:

Harve M. Oeslander as Senior
Vice-President; Anthony A.
Cuzzell, Ronald G. Palmer

and Raymond Nuytkens as
Vice-Presidents.,

CONWED NAMES MARKET MANAGER

Conwed announced the
motion of Thomas M. Swain to
Market Manager, furniture
and systems, for the Office
Interiors division.

pro-

| Hedy B.

GF GETS NEW GM

GF Business Equipment, Inc.
announced that Gerard J.
Barry has been named General

| Manager, GF Business Equip-

ment in New York., Mr, Barry
was formerly Director of
Sales, Herman Miller,
Zeeland, Michigan.

LITTON INDUSTRIES NEWS

Ken Zick has been named Vice
President and General Mana-
ger of Litton Industries'
Lehigh-Leopold division in
Burlington, Iowa,

Landman

—_—

Tavylor

= = — - - — —

NHFL NEWS

Landman, musSeum con-
sultant and lecturer on the
decorative arts, has been
named 1981-82 President,
National Home Fashions League.
She 1s the editor of the
Bulletin of the American
Ceramics Circle and the form-
er director of the Danforth
Museum in Massachusetts,

Lisa Taylor, Director of

the Cooper-Hewitt Museum,
Smithsonian Institution's
National Museum of Design

in New York, has been named
National Home Fashions League
Trailblazer for 1981.

KEENE WINNERS ANNOUNCED

Winners of Keene Corp.'s
first student Lighting Design
Competition for Pratt in-
dustrial and interior design
students were announced.
First place prize went to
Christopher Cavello, of
Norwalk, CT, who won $1,000.
Tied for second place were
Lacides Marquez of the Bronx,
and Michael Underhill of
Holland, NY, both winners

of $500 prizes, Honorable
mentions went to Michael
Hanke, Peter Stathis, and
Alan Spiegel. Twenty-one
students competed.,
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\X/hy 100,000 sq.yds. of carpet made with
Zeftron 500 -the designers’ nylon-was
specified for the worlds largest airport.

The huge new Hartsfield Atlanta terminal required a carpet
tough enough to handle the traffic of 55 million passengers a
year. And stay beautiful doing it. This carpet is Performarice Certified
by Badische for both aesthetics and wear.

Because it’s made of Zeftron 500 nylon, which is solution dyed, this
rugged, soil hiding carpet is engineered for years of heavy use. It has a
luxurious wool-like patina — richer, softer than that created by other
nylons. Zeftron 500 nylon yarn is also pre-colored, which permits more
sophisticated carpet colorations and assures color uniformity for exact
matching in large installations. Carpet colors won't fade, can’t even be
damaged by harsh chlorine-based cleaners.

The latest technology and design have been specified to make this
world's largest airport also the world's best. Badische is proud that its
carpet iber is part of it. For a complete range of carpets made of Zeftron
500 nylon, write for our Contract Carpet Selection and Specifications
Gunde. Badische Corporation, Wilhamsburg, VA 23185

Use our free Contract Carpet Consultants Service for help in all phases
of specifying. Call (804) 88 7-6573 or the consultant in your area.

Northeast Area
Southwest Area
Midwest Area
West Coast Area
Soputheast Area
Mid Atlantic Area
Canada

Gus Kratsios
William Borges

Patnicia Nasrallah

(212) 7304345

i ation
(214) 352-2324 Badische Corpor

Williamsbueg. VA 23185

Diane Jemmott
Juhienne Hillyer
Sharon Mohney
Badische Canada, Lid

(312) 527-0066
(213) 636 2101
(404) 424 9100
(804) 887 6441
[613) 725 3685

BASF

Mot of the BASF Groap

Zeftron 500 ' [formerly known

«as Zeflon 500) is a trademark

owned by Badische Corporation
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Seating similar to a vitamin?

Certainly. Just like vitamins, InterRoyal Tech™
Seating is designed to help keep a body functioning at
peak efficiency. Specially designed for high accu-
racy, repetitive technical, clerical and general office
functions, Tech Seating provides optimum body
support and sitting comfort. Fatigue, strain and loss
of alertness is minimized permitting workers to per-
form productively for extended periods.

Available in high and low versions, units feature

VITAMIN-SEAT. .

fully adjustable back, seat and foot supports to match
individual physique requirements. Attractive bright
chrome frame, five-star base and durable uphoistery
add appeal, strength and worker safety toTech Seat-
ing’'s benefits.

Contact InterRoyal, One Park Avenue, New York,
NY 10016, (212) 686-3500 or your nearest authorized
dealer for complete information on Tech Seating.
The healthy supplement for just about any
business condition.

&

circle 10 on reader service card
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PRODUCTS

FABRIC One of the designer fabrics in-

troduced when 6MT expanded
PREDOMINANCE OF PATTERNS | rreir vinyl cor tile line 1o in-
The return to elegance can be seen with the introduction of many RO S L A S
new luxurious fabrics on the market. These hand-printed and hand-
woven silks, custom-printed cottons, and linens in an array of pat-
terns, colors and stripes, long-standing favorites for hotels and res-
taurants, are finding their way into the executive office.

This new line of luxurious

handwoven silk fabric is part _ el
of the Amravati Collection . P w~/ | ABelgian linen fabric svitable
imported from India by Sheri g a5 . for upholstery or drapery
Roese, Inc. circle 240 : from Rosecore. circle 242

Candy Stripe and Splash, tweo
screen printed linen fabrics
for upholstery or drapery
from Karl Mann Associates.
circle 243

Strata, a striated pattern in
an array of colors, is a new
contemporary design in the
handprint collection. Custom
colors and coordinated wall-

covering available. Tressard
Fabrics. circle 244




And we built that desk precisely the way
he wanted it. We can do the same foryou.
Desks. Tables. Credenzas. Choose'any
design in our collection and we can make it to
your specifications, because we don't stotkpile
furniture. In fact, we don't have any invéntory atall.
Only fine woods and other materials. And fing =
people who are ready to create exactly what you want.
For one superb piece, or five hundred, call us.
You'll find our services, from estimating
through shipment, are putstanding, too.

HELIKO

- We design for designers.

wrmumcnmnm lnc., Taftvifle, CT 06380. (203 886-2301.
- RIVH I o o
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Tilt forward

The first chair to react
automatically to

your seating
requirements. .. for
healthful support, for
more comfort, for
greater productivity

Vertebra. . undisputed leader in the new
ageneration of ergonomically designed
seating. It reacts automaticaliy to
your changing seating needs. providing
complete freedom of movement

Simply ve\ax ... and the seat slides
forward while the backrest tilts
backward,; or situp ... and the chaun
automatically adopts a more
comfortable upright position; lean
forward . .. and the seat and backrest
tilt downward 6. activate a release
andtWt backward 1./ it permits
you to stretch and relax

Tilt backward

Vertebra 1s the hirst seating system to
deal scientifically and aesthetically
with the special requirements of the
seated worker. Its simple, ingenious
mechanisms require virtually no
attention. They are covered by
protective bellows which serve as
armrests on some models

Since no two anatomies are alike, these
mechanisms react independently to
provide optimal weight distnibution and
continuous lumbar support for the
comfort and efficiency of the widest
variety of workers

lest these unique operating principles
at your dealer. They are available on
stacking Institutional chairs, pedestal
base Operational, Managenial and
Executive models for the office, plus
Tandem versions for lounge and
waiting areas

Designed by
Emilio Ambasz
Giancarlo Piretti
(The Center for
Design Research
and Development)

1 ] P ras
OPENAFRK
Patents Pending Worldwide
Copyright © 1980 by OPEN ATK B.V
U.S. Patents 3982785, 4046422,
4084850, 4131260, D249404-07
D249415-17. 4157203
Patented in Canada 1977, 1978
Other Patents Pending

Krueger 1s exclusive hicensee of OPEN
ArkK B.V for production and distribution
of its products in the United States
and Canada. For Vertebra literature
and the name of your nearest

dealer, contact

Technical innovation...Dy design

krueqer
PO. Box 8100

Green Bay, Wisconsin 54308
(414) 468-8100

Boston (617) 893-2752
New York (212) 371-95695
Philadelphia (215) 277-7100
Atlanta (404) 231-0913
Jackson, MS (601) 362-8062
Indianapolis (317) 788-4737
Chicago (312) 467-6850

St. Louis (314) 241-8431
Dallas (214) 747-7629
Houston (713) 222-1408
Denver (303) 534-6060

Los Angeles (213) 6569-2133

circle 12 on reader service card
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Vertebra Operational Chairs
Merle Norman Cosmetics, Los Angeles

Designers Enwvironational and Merie Norman Design Studio




Once you have it,

no matter how you change it,
you never have to change it.

With Marcatre

, every addition
attaches to the basic unit as 1s. You have
none of the unexpected hassles that usu-

ally crop up with other furniture systems.

Add a conference round in min-
utes as the need arnises, saving valuable
tloor space .

Double a work surface, expanding
it left, nght, torward, or backward

Add a front panel the exact height
for the exact amount of accessibility

and interaction desired. They van
anywhere from short for privacy with
visibility to tall for complete privacy.
At a surprisingly atfordable price,
Marcatre is as beautiful as it is func-
tional. The acclaimed ltalian architect,
Mario Bellini, has designed Marcatre in
Roman oak veneer combined with gray,
white, or beige laminates '
[t's truly a fine furniture system

that works. After all. fine furniture 1s

—_—

Manof ac tured h-.

what ai is known for. And, as with
Marcatre, the more things change, the
more they are the same.

For more information about |
Marcatré write or visit Atelier Internation-
al. Ltd.. 595 Madison Ave., New York,
New York 10022. Phone (212) 644-0400).
Additional showrooms in Chicago,
Dallas, Houston, Los Angeles, .

and Seattle. Member ASID,  _ "-l_'i;lﬁ. '
IBD, BIFMA. <L
rcle 13 on reader service card




First Notice

THIRD ANNUAL
INTERIORS AWARDS

to honor the finest in contract interior design

Deadline this year:
September 15, 1981

Jury:
Helmut Jahn
partner Murphy/Jahn

Kenneth Walker

principal The Walker Group

Paul Tuttle

architect and product designer

Rosaria Piomelli

Dean of Architecture, City College New York

Be sure to watch for entry forms and guidelines in July and August issues of Interiors

JUN B! INTERIORS 19




Custom Ultra-Graphics for creative
contract design.

Choose any Charleston Ultra-Graphics
you see here. Or change it.

Change the colors.

Change the texture.

Or change the design.

You can even change the weight.

Charleston Ultra-Graphics. The ultimate
In design and budget flexibility. 100%
Antron |l face yarns by Du Pont. Your
assurance of long wear and retained
good I00ks . . . so important in contract
installations.
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PRODUCTS

O | ‘ A Paysage Chinois and Carina,

e N | 1".:1 |'|1'I. iy <N, A printed silks, available in
LRI '. t B S shades of green, Aubergine,
i \‘ AL A L Joaees A Sienna. Zumsteg. circle 249

Plum Blossom, o ‘ N ¥ Two satin-backed jacquard
I flower print, is flanked S : velvet upholstery fabrics of
by Ceram, a cotton R - " ; 100% rayon are available in
stripe (left), and Gad- i ; _ 15 patterns and B colorways.
roon, a lamestitch b ] ) Collins & Aikman. circle 259
tapestry. Stroheim & '
Romann. circle 248

inued on poge Z8

Two designs from the Crystal
Peak Collection feature geo-
metric patterns printedona
heavy cotton sateen in three
vibrant pastel colorways.
Zoo-Ink. circle 245

Chinese silks that emphasize
texture and pattern in natural
and bleached tones in arange
of lusters from full gloss to
matte are part of the Orient-
ations Collection from Jack
Lenor Larsen. circle 246

Pasha, a Chinoiserie figure
and flower pattern is printed
on 100% glazed cotton.
Available in six colorways.
Brunschwig & Fils. circle 247




alﬂl snlarl “ES'“'I e A KIRSCH COMPANY

SHOWROOMS;

LOS ANGELES @ WEST SEVENTH STREET

SAN FRANCISCO = THE ICEHOUSH

DALLAS o TRADE MARIT

ATLANTA ® ROSWELL ROAD, NI

CHICAGO » MERCHANDISE MART

PHILADELPHIA @ THE MARKETPLACH

NEW YORK & AS&D BUILDING

CANADA @ HARTER FURNITURE, LTD., GUELPH * TORONTO, CALGARY

FOR BROCHURIES...

SEND TO DEPT. |

ALEX STUART DESIGN INC.
20735 SUPERIOR STREET
CHATSWORTH, CALIF. 91311
(213) 998-1332

MANUFACTURERS OF LUXURY FURNISHINGS FOR THE EXECUTIVE SUITE » DESKS » FILE CABINETS » TABLES » BOOKCASES » CREDENZAS » CONFERENCE TABLES » SEATING
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IMpOortant statements are made gently

| sOlleeganc

The look is elegant The surface is outlined with softness; a
The feeling is soft radius appears where there were once
square corners

A distinct, unmistakable impression of
refinement. Soft. Tailored. Professional

For the reception, the inner office, for the
lasting impression.

On display at space 1126 during
NEOCON




L

Our Customer Service Group can provide Call toll free BOO-458-0593. (In

soft answers, iterature or the name of our
local representative and dealer

Corry Jamestown

DIVISION, HON INDUS TF-T',LL‘H

Pennsylvania. call 800-352-0095 )




Beverly Russell, Editor-in Chief, Interiors Magazine
Peter Lawrence, Director, Design Management Institute
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It's simple. Howe's Information Management
Station provides the vital link between people,
electronic equipment and office space. The end
result? A more comfortable and efficient working
environment. Versatile configurations of stations
assure space efficiency. Two work heights, for
writing and keyboard use, mean minimum fatigue
and maximum comfort, A unique wire routing
system provides unobtrusive channeling from

WORKSTATIONS
WHERE THE
PRODUCTIVE
GET MORE
PRODUCTIVE

equipment to electric outlet. And shelves and mabile
pedestals provide active storage. Most importantly,
the Howe IMS is designed to adapt to ever

changing electronic equipment, assuring productivity
for years to come, For details on the Howe
Information Management Station, write: Howe
Furniture Corp., Dept.13.1565 E. 56th St., New York,
NY 10022. Or call collect: 212/826-0280,
Showrooms Nationwide.

circia 15 on reader service card




PRODUCTS

FABRIC

MEETING FIRE SAFETY CODES

The importance of using flame-resistant, low-smoke-density fabric
in public spaces has been heightened by the recent rash of hotel
fires. To help keep designers informed, manufacturers of contract
fabrics are processing, testing and publishing their ratings. The new
revised 1981 National Fire Protection Association’s compilation of
238 firesafety codes and standards is now available. For informa-
tion write: NFPA, Batterymarch Park, Quincy, Mass. 02269

FRP-100, a flame resistant
polyester drapery fabric from
Dazian's. circle 251

Wunderbar meets the FAA
25.853 vertical lame code.
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The Canvas/Cadence Collec-
tion of 100% nylon canvas re- §; %
ceived an excellent rating for §!
flame resistance and smoke 7
density. Available ribbed
or solid in a range of colors.
Arc-Com Fabrics. circle 254
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Gretchen Bellinger. circle 252
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Designed to be smoke and
flame resistant, Beta-Care
Fiberglas fabric proved to
provide the least smoke
emission among fifteen of the
most popular lame-retar-
dant fabrics. Owens-Corning.
circle 253

FIRE PROTECTION
PROCESS

Flame-Check, a new process on
the market will treat most natural
and synthetic fibers, including
the very difficult acrylic-backed
nylon and polycotton combina-
tions with a chemical to make
them flame-resistant. After this
procedure, each fabric is tested
and in almost every case is able
to pass the most difficult test, the
National Fire Protection Asso-
ciation (NrA) Code 701 (a verti-
cal small-scale test). Special care
Is given to use small amounts of
chemical concentrate to prevent
salting, and every order is pro-
vided with a certificate of flame
retardancy. Fiber-Seal of New
York. circle 255
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august “series

Catalogued at the Cincinnati Art Museum’s
exhibition “"Contemporary Furniture 1925-1975
the August™ Series 1s an unlimited resource for
professional designers. Based on 32" modules
which have been designed for function and
comiort, the series 1s composed of 33 seating
forms, whose simplicity of hine is timeless

Although the August™ Series is modular, each
piece can stand alone with distinction. Shown
below is the arm chair, which has a unique
patented construction. Sitting compresses the
center section of the seat, but leaves the arms. at
the same height as contiguous pleces.

Quality of construction and comfort are
unexcelled. Please check matenal spet:|1|f:at|0ns$
examine, and sit on our products. We are
specialists: we make only lounge seating

circle B on reader service card

OMices designed by Beverly Jablonsk

August Incorporated
101 Westpark Road
Centerville, Ohio 45459
513 434-2520
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dren of all ages. For

schools, nurseries, child
care centers, or anywhere

there are children, Sof-
lech™ sedating provides
easy maintenance and

them appealing to chil-

Sof-Tech"Seating

tions. And they come in the
full spectrum of Sof-Tech™
colorways which make

O
x 0
mmmmm
S50C @ 2
25385
.mm.ﬁcn
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g2l
-

2 o
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[
o
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Thonet
For more information about

Sof-lech™ Seating, please

write:

David Rowlands Sof-Tech™
seating has already estab-
lished new standards for
flexibility and durability.

491 East Princess Street

PO. Box 1587

ing. The patented Soflex®
spring seat and back are

And these qualities make
it the ideal solution fo the
problem of children’s seat-

York, PA 17405

Thonet




Some windows
say “horizontal.”
These are the slim-
slat Riviera™ Blinds
by Levolor that rev-
olutionized the look
of today’s windows,
maximum eltect
with minimal clutter
Only Levolor has
over 200 colors to
choose from,
including brilliant
metallics and the
new Cryotherm
energy-etlicient

11 HIL"--r 25

Some windows say “vertical.”

Levolor Vertical Blinds are vertical
blinds pertected. The especially designed
working mechanism is completely concealed,
operates flawlessly. In hundreds of
colors in silky-finish aluminum, metallics
iabrics, and exclusive new prints

Duvinage Stairs.
Now available through Levolor
the ultimate in spiral and circular
stairs. Custom built to your
PFuf TlOﬁw lor residential
mmercial or industrial use




worid a Levolor lift.

Here are blinds that work with a beauty of its own. Quality that
ceilings that work with stairs. extends to the tiniest working part.
Color coordinated to create beau- So that everything you plan can
tiftul design possibilities. And be depended on, can be totally
nobody gives you more of a color  trusted. Today, that becomes more
choice than Levolor for environ- important than ever.

ments to excite the eye and stimu-  For more information on any of

late the spirit. these products, please write to:
Along with aesthetic excellence, Levolor Lorentzen, Inc., 1280 Wall St. West,
Levolor stands for quality thathas  Lyndhurst, New Jersey, 07071

Ceilings by Levolor.
Ten different ceiling
systems, in 100
Levolor colors and
mirror-finish metal-
lics which can be
matched to Levolor
blinds. Excellent
sound control. For
new installations or
creative renovation,
they are absolutely
tops in looks, qual-
ity, versatility and
easy maintenance

LEVOLOR

Made better. Looks better.

circle 16 on reader service card




Formica
Corporation

Design
Concepts

New Directions‘
in Surfaces

\

Design Concepts, a new laminate collec-
tion, perfect for office furnishings.

Solid colors, highest gloss, subtle design
textures, and fully formable for elegant
contoured edges.

Created by designers for designers. Win-
ner, IBD Gold Medal for best new product
design.

FORMICA® is a registered trademark of
Formica Corporation. Subsidiary of
American Cyanamid, Wayne, NJ 07470

Desk by Dexter Design, Inc., New York

FORMICA

BRAND

decorative laminate




System 2 Manager Work Station

Series 2200 Radius Edge Desk

" The Executive System that

Works for the Entire Office...

®

Conwed

The Look
A beautiful interplay of design ideas, with distinctive wood styling
and rich fabric colors. The result? An atmosphere of warmth and
well-planned privacy.

System 2™ Open Office Furniture

The Listen
Balanced acoustical control reduces distracting noise to maintain
privacy for people at work. That’s the real secret of a successful
open office.

The Light
We call it “logical illumination. ” Task and ambient lighting systems
that put the right amount of light just where you need it. System 2
lighting conserves energy and saves you money.

...and is affordable for the entire office.
Choose from a variety of component options and price points without
sacrificing quality or performance. The matching design of Conwed
Series 2100 and 2200 freestanding desks allows you to carry the System 2
look throughout the open office as well as adjoining private offices.

For the representative in your area contact: Conwed Corporation,
Office Inteniors Division, 444 Cedar St., P.O. Box 43237, St. Paul. MN
55164 or visit our Chicago Showroom at Suite 929 Merchandise Mart.

circle 17 on reader service card
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Ultronic 9000

The ultimate furniture for the electronic office.
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Once again, Steelcase stays
ahead of tomorrow with Ultronic
9000.. furniture speeifically de-
signed to work with today's so-
phisticated electronic equipment

Ultronic 9000's advanced en-
gineering and common sense

features multiply the effectiveness
of current electronics investments:
its unique capabiity to handle
change assures the accommeoda-
tion of future investments. And its

human factors designs consistent-
ly enable people to do more, more
easily and with greater comfort

For more information, visit
your Steelcase Representative
or Regjional Office or call toll-
free 888-447-4700; in lllinois
800-322-4400

Steelca




Du Post T EFLON
il & stain repelber

Now a strong national source!

SELIG

CONTRACTY o SO ATRRRY

: gm - - TER, MA 01453
|‘1 I'llnl‘ ¥ “nl'; 617/537-3834
circle 19 on reader service card

38 INTERIORS JUN BI

20100 SOUTH ALAMEDA STREET
POST OFFICE DRAWER 8
COMPTON, CA 950224
213/637-0109
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THE PROPER CHAIR
Design: Charles Gibilterra
Wood: Walnut or Oak
Models: Ten
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L= O = Smith Metal Arts €@
Design: William Sklaroff

Smith Metal Arts Company Inc., Buffalo, New York 14207 circle 20 on reader servics GRS ]




New from Litton Business Furniture

A

Teknaform, :
the only ergonomic
chair that adjusts

8 ways tofit

every body.

Most ergonomic chairs offer seat
height and tilt adjustments. One or
two provide seat back adjustments for
lumbar support. But only Teknaform
gives you all those features plus an
adjustable seat that moves fore and
aft to provide a precise anatomic fit
for every size body. Form and function
are beautifully combined in four dif-
ferent task-supporting models, so you
can “fit” the chair to the individual
and his or her function.

Teknaform also gives you more design
alternatives, with five different color-
coordinated base and shell options (in
addition to a polished base) and a
complete line of natural and man-made
upholstery fabrics. The end result is a
chair line designed to meet the demand
for increased productivity without
sacrificing appearance.

Litton Business Furniture

640 Whitelord Road, Box M-26, York, PA 17405
For literature or location of the dealer nearest to you, call 717-854-1559.

circle 21 on reader service card




© 1981 Litton Business Systems, Inc.

A Back Rest Adjustment.
Back rest angle adjusts auto-
matically to follow forward
and backward movement for
continuous support.

B Back Height
Sizing. Backs can be

raised or lowered inde-
pendently to provide proper
support to the lumbar region.

See Teknaform demonstrated at Neocon 13,

by designer Jerome Caruso . ..
Suite 1147, Merchandise Mart

C- Seat Depth Sizing.
Seat depth can be adjusted
forward or backward 2%
inches to provide a personally
tailored knee-to-back fit.

D Seat Height Sizing.
Seat height can be raised
or lowered within a 3 inch
range to assure cormrecl
knee-to-floor fit.




INTERIORS EVENTS

CONFERENCE PREVIEW

ASID

Celebrations, awards, seminars,
workshops and exhibits await
interior designers as ASID’s 1981
National Conference meets in
St. Louis, Gateway to the Great
Frontier. Dates: July 23-27

Among the conference speakers are, left to right: Thomas
Frank, Fasip; Mike Vance; Larry D. Baker, D8A; and
William Wilkoff, Asip

ommemorating its 50th
year. the American
Sl\u‘l.cl} of Interior l]':.'ht:_.ii‘l-
ers has scheduled its 1981 Na-
unonal Conference in St. Lous.
July 23-27. With membership
now at 20,000, a very large turn-
out 1s expected. More than 30
workshops are planned. with a
display of some 200 exhibits. All
this in addition to a highly attrac-
tive round of festivities
Anticipation of prestigious
ASID awards announcements will
run high, with presentation, on
the Sunday, of the Thomas Jef-
ferson, Designer of Distinction,
Interior Design Project. Product
Design, and Human Environ-
mental Awards in gala ceremo-
nies. at which newly elected Fel-
lows will be introduced
Workshop speakers will in-
clude: Gary H. Silver, “"Com-
puter Aided Space Planning.™
Lyle F. Yerges, “Sound and
Noise Control for Intenors and
Living Spaces:” Dr. Jose Ber-
nardo, “Psychology of Design
The Human Response:”™ Hester
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Laclede’s Landing, on historic 5t. Louis riverfront.

S. Jones, asip “Forecast for
Commercial Designs: Change;”
Roger Brady. "Planning and
Controlling the Firm’s Money:”
Ernest Burden, “Visual Market-
ing for Design Professionals:™
Remo Saraceni, “Light as an Art
Form: Energy Savings Through
Design.”

Program highlights include:
lhursday July 23: Student ori-
entation and meeting: Press Re-
ception, 6 p.m.. Exposition
grand opening and welcome
party. Frniday July 24: Opening
breakfast. address by President
Jack Lowery, keynote speech by
Paul Sprieregen, “Aesthetics in
Design:” Workshops: Celebra-
tion ‘81 Ball Extravaganza. Sat-
urday July 25: Industry Founda-

'.:f‘-l:-'i =

tion brunch and
competition ceremonies: Profes-
sional site tours of St. Louis area
Opera: Evening gala poolside
party. Sunday July 26: Annual
Industry Foundation Meeting;
Fellows recepion and dinner;
Annual asip Awards Ceremo-
nies. Monday July 27: Closing
brunch, speaker Mike Vance
“Creative Environments and the
Future:™ Exposition Grand Fi-
nale: 1930°s costume party

ASID President Jack Lowery
hailed St. Louis as “the Gateway

| |
deEsSieEn

to the West, once part of the
Great Frontier.” Meeting there
he said, will better prepare all
who attend “for the imposing
frontier that now confronts our
profession.” -

Overlooking the Mississippi River, Eero Saarinen’s majestic stainless steel Gateway
Arch stands 630 feet tall on the 5t. Louis skyline.




HarterWall.
For All The Right Reasons

To creare an orderly, defined environment; 1o establish respon-
sibilities, clarify relationships, enhance communication.

TO permit maximum freedom of design, as well as
maxi mum utilizaunon of existing space, personnel,
and equipment; and 1o adapt precisely, when
necessary., 10 changing circumsliances.

TO prescroe a gracefully unobirusive and unclut-
lered appearance; in a broad range of compatible
colors. .. while providing for the addition of
optional -componetry as desired,.

4ot (The Hanerwall Response. Atways beautifully fitting

For d("-.( riptive ;}rr}{im t portfc lio and exclusive
HarterColor Key, write 10

. HARTERWALL -

. Harter Corporation« Sturgis, Michigan 49091
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COLO Wood Rose. Soft Peach. Ocean Grey. Butter Cream. And 26 more.
. The new Neochrome Collection of
LIKE NEVER BEFOR Naugahyde Brand Fabric. .
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Shelby-Williams knows why we made it — to let you be dazzling, quietly. Contact your
Naugahyde Representative. Or, write the Naugahyde Work Force: 312 North Hill

Street, Mishawaka, Indiana 46544, NAUGAHY[]E /ATWK F()R YOU
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INTERIORS BUSINESS

BY ASHLEY HARVIE

Independence is never easy—is it harder for a woman?
Naomi Leff, Trisha Wilson and Sue Wade discuss the
pleasures and perils of being o woman entrepreneuvur.

Naomi Lefl 1s
a designer, an
entrepreneur,
and a woman,
not necessar-
ily in that or-
. n der. These
th"‘f'ﬂ. dil}'.‘-. hﬂ'iﬂg
G —— three
makes for an interesting profes-
sional life.

President of Litchfield, Gross-
feld. Lefl Associates, Ms.
founded her firm two years ago.
Shortly afterward, she heard
about the American Woman's
Economic Development Corpo-
ration. AWED is the first organiza-
tion to provide entreprencurial
women with a management
training and technical assistance
program. Ms. Lefl applied and
was accepted into the program,
and has been honing her busi-

Lefl

ness skills ever since.

The 1's-year program consists
of twenty evening seminars,
brainstorming sessions and a re-
view of the participant’s business
plan. It also includes a variety of
supplementary programs and
workshops. In addition to the
training program, AWED also
maintains an individual tele-
phone counseling service that is
available to business women
throughout the U.S.

You may well ask why all this
special attention should be given
to women only. With staustics
showing that at least one of every
two small businesses fails within
two years. surely everybody
needs help surviving the stormy
economic chmate of the times.
And if women are truly “liber-
ated.” shouldn’t they be able to
go it alone?

If all else were equal. then
they should. But women fre-
quently have no formal business
training or sufficient experience
in the marketplace. They often
lack the assertiveness and confi-
dence that men have been devel-
oping since childhood. Their
education usually has not fo-
cused on accumulating business
skills, and they have no access to
the “old boy" network of per-
sonal and professional relation-
ships that men rely on for refer-
rals and advice. AWED helps
entrepreneurial women fill in the
blanks left by their upbringing.

For Naomi Lefl, AWED'Ss pro-
gram has also filled in the blanks
left by her design training. Self-
employed designers start out
with some advantages over en-
trepreneurs in other fields. De-
sign requires a relatively low
capital outlay for equipment and
production. The business can be
run with a small staff from a
small office. Principals bring to
their new firms proof of their
worth in the form of their past
experience and professional con-

Naoomi Leff

tacts developed while working
for someone else.

What they lack, however, are
sharp business skills to put those
assets to work most effectively
Their professional training prob-
ably didn’t include accounung,
negotlation, and management
techniques. And though they got
their experience in someone
else’s firm, they may not have de-
veloped an integrated knowl
Cd:_."&‘ of the \.'-.HI‘I\HI;__'H ol the
whole organization, “When it's
vour hrm.  noted Ms. LeH,
“you ve got to take care ol every-
thing.”

Taking care of everything
administration, personnel. insur-

Custom Architectural & Modular Wood Panelling

Ceiling Beams and Cabinetry plus

A Wide Selection of Fine Ornamental Mouldings!
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INTERIORS BUSINESS

BUSINESS continved

ance, taxes, marketing, contract
negotiation, financial and long
range planning. When do I have
time to design?” laughed Ms.
Leff. “These days it's after 5:30
and on weekends.”

Trisha Wilson is another
woman principal who designs on
weekends. President of Trisha
Wilson & Associates. Inc., in
Dallas, Ms. Wilson noted that
women designers have two ma-
jor hurdles to overcome to be
taken seriously as entrepre-
neurs—that of being a woman
and that of being a designer.

“There are a lot of talented de-
signers, but few designers who
are really good businessmen.

“Designers have to overcome
the perception that they are
flaky, ‘creative’ types who can't
meet deadlines or budgets.”

And then there are the mis-
conceptions that any woman in
business has to fight. Ms. Wilson
can recall more than one occa-
sion when she and her clients
have been sitting around a con-
ference table. “Something needs

to be xeroxed, or the coffee has
to be poured, and they all look at
me! It's almost instinctive. They
usually remember who I am and
look embarrassed.”

Sue Wade is vice president in
charge of interior design at
Trisha Wilson. Most of their
clients are men. “They start out
pretty skeptical.” she noted.
“They think a woman might
make a good designer, but a bad
businessperson. I sometimes
think I'd be respected more
quickly if I wore dowdy clothes
and walked with a cane.”

Clients who are skeptical of a
woman’'s abilities are often
equally surprised when she uses
them. “If a woman i1s business-
like, people think she’s bitchy,”
said Trisha Wilson, “If a man is
businesslike, people admire
him.”

Contractors can be one of the
most difficult groups to win over,
perhaps because construction is
traditionally such a male-domi-
nated field. “Some of them are
great,” said Trisha Wilson, “but |
remember one who refused to let

Trisha Wilson

me onto the job site!™ Another
difficult group are the client
firm’s junior executives. “We
usually have no prcblems with
the chairmen and chief execu-
tives,” said Sue Wade, “but a lot
of junior executives are trying to
assert themselves and prove their
position, often at our expense.”

Ironically, once they have
overcome “macho™ apprehen-
sions, and started working to-
gether, according to Wilson and
Leff. women often have better
client relationships than men do.
“Women are more straight-
forward and imaginative. and far
better at expressing themselves
than men are. If there is a prob-
lem. we talk about it. If the work

Sue Wade

1S good, we express praise rather
than assume that payment is
thanks and reward enough,” said
Trisha Wilson.

Running a business isnt for
everybody. Mastering the art of
administration sometimes
proves more difficult than mas-
tering the art of design. But the
paperwork and responsibilities
can be a small price to pay for
the thrill of seeing the job
through from start to finish. And
if, for a woman, winning that
contract meant overcoming a
few outdated misconceptions,
then the victory is a little sweeter.
and business a iittle better.

Ashley Harvie, a graduate of Princeton,
is a writer based in New York
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Where other carpet manufacturers make
claims, only COMPU-CARPET™™ is guar-
anteed to permanently prevent all carpet-
related static problems in any computer

room or office environment.

Not only does COMPU-CARPET meet
IBM recommendations, it has been proven
superior to all other floor coverings in in-
dustry-recognized tests and under all

circle 25 on reader service card
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GUARANTEED STATIC CONTROL!

of fine carpet.

COMPU-CARPET is immediately avail-
able in a choice of styles and a wide range
of colors. For more information on
COMPU-CARPET and our other anti-
static products, send for a brochure today.

conditions. And what's more . . .
COMPU-CARPET successfully combines the
ultimate in static control with the aesthetics

Designed for the
Computer room...
perfect for today’s
open office space

——

UNITED

; TECHNICAL
PRODUCTS. INC.

THE STATIC CONTROL PEOPLE

32 Southwest Industrial Park
Dept. PA 5/81
Westwood, MA 02090 / (617) 326-7611

SEE SWEET'S CATALOG 8.28/Un.




BRENTWOOD" by Lumex
Furniture that people live with...
not just visit.

Patient-oriented seating as handsome as it is functional.
That's Brentwood by Lumex. Backed by over 34 years of
experience, Brentwood is everything you'd expect from the
healthcare seating pioneers . . . and more!

Inside, Brentwood's unique construction provides outstand-
ing comfort, support and safety. Strong, rugged
craftsmanship stands up to rough, long-term use.
Solid " hardwood frames are double-dowelled.
Upholstery and cushion materials are excep-
tionally durabls and flame-resistant

IMEX]

Outside, Brentwood's classic styling and scaled-down size
complement any decor. Rockers, Position Change Chairs
Love Seats, and Lounge Chairs. High or low backs. And a
variety of bases. With frames in either oak or walnut finish
Upholstered in an exciting selection of fabrics and vinyls
Top to bottom, Brentwood represents un-
precedented value in institutional and healthcare
seating. Which is no surprise. It's from Lumex
And we've always made furniture that people live
with not just visit

100 Spence Streat, Bay Shore, New York 11706 « (§16) 273-2200

[ Please send me more information on Brentwood by
Lumex,
O Please have a representative contact me

Name __ = I i e
FHm e EEye L% L =

Address

[-.__:51'"5-'
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Square feet designed annually
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undewstated eloquence

Simple oval back and
gracefully curving frame
Integrate with any hotel or
restaurant decor.

Turn Laminova over. See
the extra care lavished —
completely detailed
finishing.

Individually molded seat
cushion retains its shape
better.

O Strong. laminated construction.
Stackable

Natural, teak, walnut, or
rosewood finishes available.

Laminette | Laminette |1 Lamilux

Laminova and other exceptionally fine
residential/contract furniture from Westnola
— the master laminators

Westnofa USA, inc,,
7618 N. Rogers Avenue, Chicago, IL 60626
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WARD BENNETT DESIGNS THE CAPSULE TABLE FOR BRICKEL ASSOCIATES INC.

The Functional Edge. Rolling into the future, Ward Bennett's Capsule Table
offers mobility and elegance. Top available in polyurethane enamel, and a
wide range of woods and finishes (additional materials available upon
request). Ward Bennett Designs for Brickel Associates Inc., 515 Madison
Avenue, New York 10022 (212) MU8-2233.




Detail: Free-Dimensioned officc system. White oak desk top with upholstered panels. Designer: Warren H. Snodgrass.
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More decisions are made in Stow |Davis offices than anywhere else.
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THE EDITOR’S WORD: PRODUCTIVITY

s all informed de-

signers know, the

Harvard Business
School and the New York
Stock Exchange organized a
symposium (0 examine the
decline in national productiv-
itv. What could be done to
halt the slide? One result of
the meeting was a plan to es-
tablish the National Design
Council, to educate industry
toward new standards of de-
sign (a) in the environment in
which American goods or
services are produced, to en-
courage greater productivity
on the job, and (b) in the
product itself, to stimulate
demand on the home and in-
ternational markets.

Efforts are now underway
to achieve these objectives.
As a 1981 follow-up, a Cali-
forma-based nucleus of sup-
porters has formed a fund-
raising National Design
Foundation to speed along
the passage of a Congres-
sional bill to implement the
establishment of the Design
Councl.

Along with this determined
drive, we note concerned in-
vestigation into productivity
in terms of business manage-
ment and corporate proce-
dure. Gerry Maskovsky, an
executive with the consultant
arm of Coopers and Lybrand.
public accountants, is typical
of the new management ex-
pt:rt “'Hl'hlﬂg on ill.llﬂﬂ'li“t:d
office methodologies. As he
points out: it's not so much
productivity among blue-col-
lar workers that is dragging us
down as the lack of energy in
the white-collar sector. And
with the white-collar sector
forming the majority of the
work force, this i1s where we
need to focus the fullest at-
tention. “This is the era of the
information society,” Mas-
kovsky notes. Work loads in
the office are increasing, gov-
ernment regulations require
more paperwork, computers
need programmers, and tech-
nology—rather than decreas-
ing manpower—demands
maore npr:r;ilnh 1O 1Increase
the level of eficiency 1t sets
out to achieve. “We haven't
set up office environments for
productivity,” he says. And
it’s not just a matter of wiring

Editor-in-Chief Beverly Russell and

Art Director Paul Hardy.

up the typing pool. What of-
fice automation offers is a
whole new way to rethink
structural organization—the
role of managers, machinery
and support staff. Since the
first computer was built 35
years ago, we have seen the
unit of processing power in-
crease by 10,000 times and
cost decrease by 100,000
times. This 1s leading the way
o a major revolution, with
clectronic hardware pundits
forecasting a $50 billion in-
crease in sales by 1990,

Unless technology is used
in tandem with intelligent en-
vironmental design, however,
it tends to backfire. with
workers resentful of machin-
ery and management dis-
tressed because major capital
investment has not fulfilled
its projected potential. For
this reason, we have looked
into the whole question of de-
sign plus technology to
achieve maximum productiv-
ity for this special issue

To get this important mes-
sage across with appropnate
impact, we have geared up
our graphic presentation.
Paul Hardy, our new Art Di-
rector, comes 10 INTERIORS
with impressive credentials.
A graduate of Art Center Col-
lege, California, he began his
career in editonal design 10
years ago. His magazine rede-
sign projects have included
Money Magazine, Chief Ex-
ecutive, Houston City, Work-
ing Woman and Attenzione,
which recently won a 198]
award for Art Direction from

the American Society of
Magazine Editors. Design ex-
cellence is Paul Hardy's ob-
jective, and he admits he was
particularly pleased when the
INTERIORS assignment ma-
tenalized. “To design for a
design-oniented audience is a
particular challenge,” he ex-
plained. No question about
Hardy's productivity on this
issue! From the front cover
a computer composed illus-
tration specially created for
us by Bill Work of ERD—1o
the back page Who's Who,
the entire magazine has been
fine-tuned In 1ts visual pres-
entation. We hope the results
stimulate you 1o investigate
further the business potential
for your clients in linking de-
aign with lt.‘t‘hnuln_i_‘;'} lO Insure
maximum productivity

MW
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OFFICE AUTOMATION

Current silicon-chip technology suggests today’s $10,000 word processor
will be replaced by a $500 unit by the year 2000. Monolithic terminals,
stand-alone teams of computerized robots and free-wheeling networked
automatons are on line to change the office work process dramatically.

BY RICHARD TAYLOR

Garban office, see over.

verything starts from the
silicon chip: without it, to-
day’s electronic revolution
would never have gotten
past the plotting stage. The sili-
con chip is honestly one of those

“breakth rough™ tech nnh'&glcul

advances that opens up a whole
new way of life—the electronic
equivalent of the internal com-

bustion engine, the steel 1-beam
or the moving assembly line.
What is this ubiquitous chip?
Well, it's a wafer of pure metallic
silicon, as small as 3/32-inch
square. that's been photo or la-
ser-etched with a network of tiny
“wires” that are only one to three
microns thick (human hair i1s in
the four-micron range). Because

of the semi-conductive nature of
the silicon crystal and silicon ox-
ides with which it 1s coated, this
tiny chip not only carries the wir-
ing, but also serves the same
functions as the transistors.
diodes and resistors in old-fash-
oned electronic devices

IBM has a 1/4-inch chip that can
store 72.000 bits of information,




making it the densest commer-
cially-available chip. Similar
chips are in a Thermal Conduc-
tion Module in the new IBM
model 3081 Computer, which
packs 118 silicon chips, 12,000
computer connectors and 130
meters of wiring on 33 ceramic
boards in a six-inch square. And
this is just the beginning. Ac-
cording to Les Wilkinson. in
charge of advanced systems de-
velopment for Delco Electronics,
chips will shrink another 30 pes

cent by 1985,

But the silicon chip is only the
means (o an end. And that end 1s
reduced size, reduced cost, In-
creased reliability, and faster
electronic processing. A five-dol-
lar chip can replace a $50,000 re-
frigerator-size box of electronics,
and can complete complex com-
putations in nanoseconds. It's
the chip which makes the elec-
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Above: CIPO, stand-alone
robot from Star Wars.

tronic revolution possible

The cost of data processing
equipment has dropped at least
25 percent each year since the
late 1950s. a direct result of ad-
vances in semiconductor tech-

nology. This isn’t going to stop in
the foreseeable future. Today's
$10,000 word processor will be
replaced by a $500 unit before
the turn of the century, and
equipment we can only dream
about will be not jrst common-
place, but as necessary as the
telephone 1s today.

There are three distinct trends
in office equipment that will de-
termine the office environment
of 2001. One 1s what they re call-
ing the "HAL™ type of computer
In Stanley Kubrnick’s 2001, the
malevolent computer HAI
formed the physical walls of the
space station and controlled ev-
ery facet of life on board.

Today’s centralized time-shar-
iIng computer, segregated in a
computer room and accessed
from remote terminals all over
the corporation, will grow in the
next twenty years into a HAL-like
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Above: A silicon chip, key to
the electronics revolution.

monolith that will control every-
thing from building temperature
to the president’s paycheck. Por
tions of 1ts data banks will be ac-
cessible to many employees, but

e
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DESIGN + TECHNOLOGY

ROOM

In this trading room for a New York brokerage firm, a
prototype of the automated office, lighting, ventilation,
furniture design, and acoustics are appropriately de-
veloped to meet the special needs of a maximum array
of CRT terminals and electronic equipment. Custom
modules can be arranged in flexible configurations.

he trading room of a bro-

kerage firm is a very spe-

cial kind of office, built to
serve a very special funcuon. It
can offer some nsights into di-
rections that all offices may soon
be taking—at least insofar as
serves as a prototype of the
“electronic office™ so widely an-
ticipated as the office of the fu-
ture. This particular office of the

future has been in action since
1977, when Garban, Inc. made a
decision to change over from the
traditional brokerage office with
a “board™ at the front for display
of quotations and lines of desks
for brokers, all facing forward in
regular rows. The key change
was 10 turn to a computer to hold
quotations and buy and sell or-
ders electronically. Each bro-

Above: Diagrams show special 120-degree

workstations

grouped in four possible configurations.

ker's attention was moved from
the “big board™ to the tiny screen
of a crT terminal with a key-
board for accepting instructions.
In addition, each station uses one
or more additional screen units
for display of quotations and
contains a telephone “turret,” a
fairly large switch box that gives
instant access to something like
fifty direct lines to the firm’s cus-
tomers’ offices. These customers
are major banks and brokerage
houses and some lesser firms, all
dealers in U.S. government secu-
nues, the special field in which
Garban deals.

The adoption of the new
equipment was central to Gar-
ban’s becoming a dominant
business in its special area, and
has brought about an expansion
(that is still going on) that
changed the trading room from

TELEPHONE

its 24-station capacity of five
years ago 1o its present 60 sta-
tions. In a few months, walls will
be coming down to permit the
next phase of expansion. When
the Miller Organization took on
the onginal assignment, Wall
Street was emerging from a near
breakdown that had resulted
from its dependence on out-
moded pencil-and-paper com-
munications techniques in “back
office” operations. Electronic de-
vices were appearing to replace
the conventional “big board.”
and various attempls were sur-
facing to deal with an electronic
workstaton for the broker and
the related tangles of wires and
cables. Most clung to a desk-like
box unit lined up in rows with
adjacent linear wire chases

The Miller approach for Gar-
ban was more firmly future-

ROOM

COMPUTER ROOM




onented from the start. The en-
tire trading room is placed on a
raised fioor, so that wires and ca-
bles can run anywhere and can
be reorganized with'ease at any
time. The typical workstation
developed for the project is not
box-like, but a light, open table
with an unusual, non-sym-
metrical shape based on 60-de-
gree and 120-degree-angle ar-
rangements that reflect the
brokers’ need for easy vision of
the turret, screens and terminal
units. Brokers also need easy eye
and voice communication with
one another, and the special
table can be grouped into clus-
ters that facilitate this communi-
cation. Since computenzation
tends to eliminate paper work,
there are no desk or file drawers,
only a small flat drawer for pen-
cils and paper. There are vertical
screen panels below desk-top
level, hung so as to leave open
Space above, below and to the
sides, so that wires and cables
can be easily reached, but so that
the tangle they make is partially
screened from view. There are
also equipment boxes under the
work tables that are supported
and screened by these panels. To
provide for miscellaneous per-

Above: General view of the trading room with electronic workstations in use.

creaing a considerable muted
hub-bub could hardly work in
the space were it not for a max-
imum of acoustically-absorbent
surfaces—carpet on the raised
floor deck, a sprayed acoustical
ceiling, and acoustical panels be-
tween windows and at columns
Together they turn what might
be impossible noise into a hum
that has 1ts own excitement and

-~
\ textured scoustical finiah
air conditioning duct
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TYPICAL SECTION

Above: As indicated in the section, windows are on the left and

typical workstations and lighting cylinders are on raised floor.

sonal belongings. each broker
has a small box locker near the
room’s entrance point

The four precisely placed clus-
ters of brokers’ tables (each
deals with a particular acpect of
the business) give the room a
special character quite different
from conventional or “land-
scape” offices as they are usually
developed. The most extraordi-
nary qualities of the space are,
however, related to acoustical
and lighting problems. Sixty bro-
kers talking on telephones. call-
ing messages back and forth and

ability to mask out potentially
disturbing awareness of nearby
conversations,

Awareness that the CRT screen
was 1o be the focus of visual at-
lention led to a decision Lo accepl
a very low level of lighting, pro-
duced entirely by indirect units
These units (developed in con
sultation with Edison Price) pre-
dated the “kiosks™ now offered
as standard products for ambient
ighting. Each (there are now
twelve in the space) is a cylindri-
cal can housing a dimmer-con-
trolled. 500-watt incandescent

lamp with a special reflector to
give maximally wide distribu-
tion with a minimum ceiling
“hot spot.” Most surprising is the
decision to use a ceiling color in
a medium value of beige-tan
Window blinds are usually kept
closed. and the room gives the
impression of being quite dim,
although there is enough light to
read and write. It 1s the illumi-
nated data on the crrs that is the
brightest element in the space,
however

Kevin Seits, Garban's execu-
tive vice president in charge of
the facility, reports that the indi-
vidual broker does indeed work
under great tension—long hours
(from before nine to well after
five thirty) with no ime out for
lunch. There is a kitchenette with
[airly elaborate provisions for
serving sent-in meals, cofiee, tea.

Other support spaces include
iwo rooms to house the actual
computer hardware. a telephone
equipment room, air condi-
[mnlng cquipment rooms, a
“back office” dealing with the
conventional paper work that
survives, and management’s pri-
vate office space—all fairly con-
ventional. Every element is sub-

ject o ongoing change to adapt

0 new equipment, expansion
needs and changes in organiza-
tion. New telephone equipment
expected in the near future will
replace the telephone turret on
¢ach table. now the most L'!Llﬂ'l\_"-
item in use. with smaller and
neater control boxes H!ul:ng
screen panels are planned for the
windows 10 add an additional
means of hight control (there are

now only thin-slat venetian
blinds) as well addi-
tional acoustical absorbency
I'he question here, of course,
1s this

a5 some

to what extent 1s such a
special-purpose office a pro-
totype for the typical office of the
near. electronic future? Notice
that components such as the 120-
degree-angle tables and the
lighung “kiosks.,” which were
specially developed for this proj-
ecl, are now standard items of-
fered by a number of manufac-
turers. The frantic tension of the
trading room and the need for
constant direct communication,
are probably special circum-
stances, applicable only to this
special function. Sull, s it not
probable that the raised floor
the CRT terminal as the prime
locus (replacing paper), the open
space with low-level lighting, the
carefully-hushed acoustic envi-
ronment—in short, the lively vet
subdued atmosphere we meet
here—will all be typical of the of-
fice as it will develop in the near
future? If one is looking for a
prototype, this might well be a
good candidate [
John .\“I.l"f'
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DESIGN + TECHNOLOGY

ELEGANCE AT
WORK

The automated office meets archi-
tecture and art in an extraordinary
corporate headquarters design that
integrates functionalism and history.

n its design for the first phase

of the corporate headquarters

of Best Products Company,
Inc., in Richmond, Virginia, the
firm of Hardy Holzman Pfeiffer
Associates chose a path that can
hardly be called high-tech, yet
the finished product represents
an innovative view of the open
office, as well as a fascinating
work of architecture that i1s an
object lesson in the integration
of design and technology.

Best, the nation’s largest cata-
logue-showroom merchandiser,
had outgrown its original offices,
an ad-hoc accretion of spaces in
a warehouse building. Consid-
ering the company’s reputation
as an enlightened patron of ar-
chitecture and art—it has com-
missioned controversial show-
rooms by architects SITE and
Venturi, Rauch and Scott
Brown—it is no surprise that,
apart from a 68,000 square-foot
program that required provi-
sions for future expansion and
the display of a major art collec-
tion, the clients, Sydney and
Frances Lewis, basically wanted
“a good piece of architecture,”
according to partner-in-charge
Malcolm Holzman. In plan, the
building s an arc; when com-
pleted, it will be a semicircle.
Outside, a curved, glass-block
facade i1s topped by a glazed
terra-cotta cornice. Inside, the
glass block admits a soft, gener-
alized light throughout the two-
story building. Private offices, lo-
cated along the rear facade,
overlook fields and gardens

&0 INTERIORS JUN B

while allowing an unobstructed
flow of light through the front fa-
cade. The main circulation path
follows the curve of the facade
and acts as a strong organiza-
tional device, running in coun-
terpoint to the orthogonal grid of
the open-office layout. The path,
whose ceramic tile pattern
evokes images of |9th-century
cafés, is surrounded by a water-
lily patterned carpet designed by
artist Jack Beal.

As for the open offices them-
selves, the architects examined
the office-systems market thor-
oughly and visited the most up-
to-date open-oifice installations
before coming up with a design.
They concluded that many “ad-
vanced” open offices looked as if
their occupants “had given up
too much” on the aesthetic side,
and decided on a sort of Chi-
nese-menu approach to work-
station components—one from
system A, one from system B—to
meet the requirements of the
program. For this reason, and
because of the unusual (but wel-
come) l3-foot ceiling height, a
thoughtful but emphatic division
of the office spaces was in order.,
The architects wanted an office

Clockwise from upper left:
Exterior, with WPA-era
eagles; corridor with tiled cir-
culation path; conference
room, with lighted table
designed by Edward Zucco;
corridor; view into double-
height atrium, with Warhol
silkscreens and water-lily
carpet designed by Jack Beal.

PHOTOGRAPHY BY NORMAN MC GRATH
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divider that was more a piece of
furniture than a ssmple panel. so
they designed one of their own

inspired by a 19th-century ward-
robe, with classical moldings,
and painted a nch shade of Co-
lomal blue. Anyone who ever
questioned the functional vahd-
ity of histonicist architecture has
onlv to look here for an answer
I'he divider incorporates storage
and all winng for telephones,
lighting, and computers (some
workstations have their own
CRTS), thereby meeting tech-
nological requirements. while its
imtimate, house-like scale exer-
cises a strong humanizing in-

Clockwise from upper left:
Clients’ art collection includes
vintage jukebox, Arts and
Crafts furniture; acoustical
panels integrated with archi-
tect-designed dividers; clas-
sical moldings top dividers;
reception area demonstrates
effectiveness of 13-foot ceil-
ing height for display of art
works; circulation path runs in
counterpoint to orthogonal
grid of office layout.
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Partner in charge: "
Interiors: Leaoh Madnd
Acoustics: F

Lighting consultant:

Furniture consultant:
Windows: V' '
Skylights: Vo
Ceramic tHle:
Signage: Al

Acoustical partitions:

fluence throughout the offices
Acoustical panels are used In
conjunction with the dividers to
separate workstations and ab-
sorb sound. and furnishings are
incorporated into the design
I'he architects made mockups of
the dividers and tested them with
Best employees for several
months before the final product
was produced

Artficial highting levels are
generally low because of the
availability of dayhght: task
lighting serves workstation
needs

Malcolm Holzman empha-
sized the importance of the ar-
chitecture as an organizational
device in these offices; the archi-
tects felt strongly that this was
the surest way to preserve the
openness and flexibility of the
design for future growth

Hardy Holzman Pleiffer has
taken what can certainly be
termed a low-tech approach 1o a
modern office design problem
Installing miles of wire and cable
in a 19th-century wardrobe 1s a
controversial step, but then that
1s exactly what 1s so innovative
about HHPA's design. It 1s a solu-
ton that solves the functional
problems of the automated of-
fice efficiently while integrating
technology, art, and architecture
in one supremely elegant pack
age. Best Products headquarters
may not have that Nasa control-
board look, but humanistically,
it's the state of the art [ ]

Pilar |} r-"un"-n

Lighting:
Carpet: Jock Beal de

Conference room table: | .
Desks: Xcephon, Hardwood |
Files: ~

Conference tables: (|
Seating: ' '
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TRADING UP
TOTHE 80S

A New York brokerage firm brings
Ehyswal surroundings up to date
w1t technology in an office design
that incorporates the full array of
computer and telephone equipment

needed for 1ts tradi

urphy. Durieu & Nad-
dell 1s a 60-year-old fi-
nancial brokerage firm
in New York City. It is a private
firm, which means that it trades
exclusively in its own portfolio,
of over-the-counter and listed
secunities. Consequently, when

designer Robert T. Searl, of

Searl Design, Inc., was asked to
create a new office for the firm,
public image was not an issue.
What was an 1ssue was that the
firm had not changed its offices
significantly in 50 years. A series
of cubbyhole “urkapmm in the
old offices reflected the firm’s
growth over time, and its anti-
quated trading room cried out
for the modermization necessary
o accommodate today’s elec-
tronic trading methods and ma-
chinery. So when the firm moved
10 more spacious quarters in the
97-year-old building in Manhat-
tan’s financial district, Searl saw
an opportunity to satisfy both
functional and aesthetic re-
quirements in an efficient yet re-
laxed manner.

The 4140-square-foot space is
divided into two zones: a “work-
ing” side, with the trading room
and support staff offices; and the
executive/entertainment side,
with two partners’ offices and an
informal conference room.

The office did not need a for-
mal reception desk, since it gets
no off-the-street traffic. So Searl
designed the entrance area to act
as a courtyard or gathering place
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Ing room.

for melll\.ft‘"« A wood-paneled

“island” defines the space, di-
rects traffic. and houses files as
well as the firm's original safe.
The entrance area also houses
kitchen facilities for traders, who
are often office-bound for hours
at a stretch. The ceiling in this
area i1s a foot lower than it is else-
where in the offices, and 1t 1s lac-
quered for extra dazzle. Uplights
housed in the “island” provide
soft ambient light, and wall
washers illuminate a curving
gray wall that leads the visitor
along a corndor to the confer-
&nce room.

EXECUTIVE
INFORMALITY

The conference room is informal

in I'et:ling to reflect the nature of

the business conducted there.
Since 1t is used exclusively by the
two partners for occasional client
meetings, a big-boardroom table
and massive swivel chairs
seemed out of place. Instead, soft
seating and a coffee table are
used for meetings. Along one
wall, a storage cabinet with a
marble countertop houses a serv-
ice bar and coat closet; visitors
are encouraged to shed jackets
and briefcases. The color scheme
is a study in soothing grays, from
a pale gray for the seating 1o
blue-gray for the carpet. Outside
the conference room. a wall of
reflective glass, gridded to evoke
associations with neighboring
glass-skinned buildings, makes

Above:Floor planshows in-
formal conference room and
executive offices at lower
left; trading room at lower
right. Opposite, above: En-
trance-area ‘‘island"’ and
curved wall direct visitors to
the conference room at right,
Opposite, below: Seen
through its gridded glass wall,
conference room has informal
seating arrangement.










Opposite, above: Back office
has built-in counters, rubber
flooring, view toward the ex-
ecutive conference room.
Opposite, below: Trading
room, with custom-designed
table, whose trough system
makes for easy

rearranging of telephone
consoles. Overhead hood
contains air-conditioning,
lighting systems. Above, top:
Traders at work. Above: One
of the two partners’ offices.

the conference room “disap-
pear” when the door is closed
and the intenior lights are turned
off. A self-closing mechanism
eliminates the need for a door-
knob, thereby preserving the
continmty of the gnd. In both the
conference room and the private
offices. old. unsightly radiators
and windows are concealed be-
hind a wooden parapet wall and
flush blinds, for a more stream-
lined appearance

GETTING DOWN
TO BUSINESS

I'he heart of the office 1s the trad-
ing room that houses the table at
which brokers conduct business
virtually from dawn until dusk
I'he table must accommaodate, 1in
the most efficient and comfort-
able way possible, all the crrs,
electronmic equipment, and tele-
phones that are the hifeblood of
the trader’s work. Searl designed
a table that could accommodate
addinonal traders in the future
without substantial mod-
fication. This 1s Searl's second
trading table (see Bierbaum &
Co. offices. September 1980 N
TERIORS): this one was bult for
less than a third the cost of the
first. but it incorporates a unique
trough design that allows tele-
phllnl.' consoles o be moved up
and down along the table’s
length and width to accom-
modate changes in the seating
configuration. In this way. tele-
phone consoles are flexible. but
look as if they are built-in. CrRTS
for each trader are housed in the
center of the table. All wiring 1s
concealed under access flooring
A specially-designed hood
houses air conditioning (venula-
tion is a critical 1ssue in trading
rooms, which can become ex-
tremely smoky and stuffy) and
fluorescent lighting (alternating
swilches provide an inexpensive
alternative to dimmers for varvy-
ing the light levels). In keeping
with i1s no-nonsense atmos-
phere. windows and radiators
were refinished. but otherwise
left unadorned

The back office. which re-
ceives davlight from the trading
room through a glass wall panel.
is furnished in a similarly no-
frills manner. with white lami-
nate-covered desks and rubber
flooring. Bwilt-in counters are
used for posting and ledger
work, to process the paperwork
generated by the traders. A glass
door provides the employees in
this room a view out to the en-
trance area, reducing the poten-

tial for a “back room” feeling

Other spaces in the scheme in-
clude a storage area and micro-
film room (all the irm’s transac-
tions are recorded on microfilm),
and a high-secunity room, that
houses the computers and tele-
phone system, and which 1s kept
locked at all umes

I'he private offices of the two
partners are located in the south-
east corner of the space: their
mirror-image offices include cus-
Tt'ﬁl'l!-t.]t‘*\lgl‘lt'd conference desks.
credenzas, and storage units. The
offices are united visually by a
partiton whose rounded ends
form “columns™ that modulate
the spaces. A clerestory-level
glass panel creates a sense of
openness between the offices
Budget considerations precluded
the construction of an executive
bath. but the partners have a sep-
arate coat room and sink. en-
closed in 1ts own cabinet. for
freshening up before meetings

I'hroughout the offices, the
palette of grays 1s punctuated by
blue. with burgundy used as an
accent on the walls and else-
where: this color accent 1s one of
Searl's signatures While thas was
not a hig-budget job—it came in
at $81 per square foot, total
Searl added a considerable
amount of panache to a straight-
forward, efficiently-organmized
workplace -

Pilar Viladas
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ATED 0 TUNING IN TO
N . A WAREHOUSE

L
A 1907 reinforced concrete factory is remodeled for the
studios and offices of KPIX television in Son Francisco,
where creative problem-solving is informed by the
framework of the building and by the sophisticated web
of communications technology, from TV control rooms to

ARl W A FERSETEOT

workstation CRT's, that is the life of broadcasting.

esigning new television
facilities in an old build-
Ing involves mastery
both of a space and of a business
dependent on sophisticated tech-
nology and dynamic people with

g @ , . closely defined requirements. In
4 : renovating a 70-year old factory

':1;

s |

8"

LIRS - -

= g —— g

for a planning office and studio
space for Kpix Channel 5 on the
top two floors, the San Francisco
office of Gensler and Associates
demonstrated such a master
creating spaces which accom-
modate the demands of people
and equipment with an astonish-
ing flexibility. The xpix offices, a
project defined by the limitations
of the building and the special
needs of the chient, exhibit a
rather high-tech, almost infor-
mal aesthetic in a plan that re-
sponds naturally to the qualities
of the onginal building

Located in the old industnal
waterfront area that 1s emerging

as a revitalized extension of

downtown, the five-story, 220.-
000 square-foot hLuIdmg at 855
Battery was built in 1907 as a
warehouse and factory for a bis-
cult company, and later housed

site: A studio control room.

several printing operations. De-
signed to take heavy floor loads.
it is well suited to the high-den-
sity electronic equipment re-
quired for television news-
gathering and production, an
ideal place for W estinghouse to
locate its television affilhate

Above: New doorway and
lobby inserted into entrance
of the industrial building.

Gensler's work on the buld-
ing as a whole did little to change
IS exienor appearance; a gener-
ally refurbished air was achieved
with a new fAmish and the re-
placement of mulhoned indus-
trial sash windows h_\ 'E;nl_:c
single panes. The new window
treatment becomes even more
important on the interior, as
there 15 an unobstructed, and
now unclutiered, view of the
Oakland Bay Bnidge and its sur-
roundings. Existing entrances al
cither end of the building were
given new lobbies: rather stark,
white spaces, intended as a con-
trast to the old extenor, A simi-
lar. central entrance was created
fOr KPIX

Basic planning and location of
the kpix facilites were strongly
influenced by existing archi-
tectural conditions. Studio

& Above: Open office system spaces—and attendant scenery,
: : organizes the interiors for production, and post-production
| - L maximum flexibility. Oppo- areas—were placed on the top

floor since the rool had to be
raised (virtually unnoticeable
from the street) to achieve neces-
sary clearance. At the mechani-
cal level. Gensler designers dis-
covered that the problems
inherent in planning broad-
casting facilities included not
only complex relationships be-
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tween people and equipment,
but the jigsaw puzzle of locating
ducts and outlets to eliminate
HVAC noise while maintaining a
temperate climate under the
lights and in enclosed rooms. At-
tention also had to be given 1o
creating as few openings as pos-
sible in walls added to bring the
buillding up to today's earth-
quake bracing requirements
and leaving as much of the exist-
ing column-bay structure intact
s f‘lunthh‘

'he design of the administra-
tve floor below also had 1o ad-
dress the challenge of planning
spaces for people who work in-
tensely in close proximity. in an
environment conditioned by
communications machinerv. and
departments that seem always to
be contracting or expanding. In a
straightforward manner, plan-
ning and focus on the
character of the building and its
location. Open plan areas are lo-
cated on the penimeter to allow
light 1o penetrate and to empha-

delails

Above:Three different panel
heights in open offices adapt
to privacy and functional
requirements.

70 INTERIC

Above:Television equipment,
hanging from a raised ceiling,
in one of the two television
studios. Right: floor plans.

size the magnificent view. The
cerling treatment. which in many
wayvs defines the character of the
offices. is a result of solving the
problems of a low, warehouse-
like celling and a lack of onginal
electrical wiring. Gensler in-
stalled an overhead cable system
for distribution: above this hang
acoustical “clouds™ that also pro-
vide flat surfaces ofl which task
lighting is bounced. This con-
crete ceiling and wiring provide

a utihitarian aesthetic
The client had orniginally re-
more private offices.
while the ilfﬂlgnt’f‘* had wanted
more open space: the project
achieves a solution that provides
as much flexibility as possible
within a necessary office struc-
ture. The open office svstem used
here adapts well to the problems
involved—even allowing re-de-
signing dunng installation. The
designers also remarked that the
users are responding well to this
Hexibility, shifting and reorgan-
1Zing areas as their requirements
change. Gensler understated
much that could easily have been
overfimished, allowing the
Users—a very creative group—1to
add their own character 1o the
spaces. The result is unusual for
Gensler—not 1ts charactenstic-
ally polished. mainstream mod-
ernist office design. but playful
machine-like. and extremely
funcuonal. informed 10 i1ts best
advantage by the nature of the
lelevision business itself ES
Margot Jacq:
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Above: 855 Battery before
renovation, an immense
building characteristic of the
industrial waterfront.
Opposite: The exterior
transformed with up to date
glazing and awnings, and
plantings, to create a sleek
facade with a pedestrian
scale.
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| GOING
SOLAR

The largest privately-funded industrial solar installation
is now put to work in one of Control Data’s two out-
standing new buildings in Minnesota, where it supplies
more than half the facility’'s heating, cooling, and hot
water needs in computer controlled interiors. This living
laboratory also contributes to a solar technology data
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base, drawn from around the world.

BY JIM MORGAN

ontrol Data Corporation is

an organization offering

computer systems and serv-
ices 1n finance, insurance, real es-
tate. education and technology.
Its founder and chairman, Wil-
ham C. Norns, hkes to say that
cpc has become a large and
profitable company at least in
part because it has addressed
“society’s major needs” in a vig-
orous and businesslike way
“J\'in:._’ decided a few years ago
to explore the potential of en-
ergy conservation and solar en-
ergy collection systems, ¢DC has
done so with charactenstic thor-
oughness and enthusiasm.

I'wo of 1ts newest facilities, the
World Distribution Center in St
Paul. an equpment warehouse,
and the Terratech Center, an ad-
Jacent office complex for two or
three of cpc’s smaller subsidi-
aries, have been designed to use
a vanety of energy conserving
and collecting technmiques. As
part of a growing movement cen-

tered around the University of

Minnesota Underground Space
Center, both of them are at least
partially earth-sheltered

In addition to housing vital
functions for the company eco-
nomically, the two structures
also play an important role in

Left: Parabolic trough-type
solar collectors feed heated
water through a complex set
of heat exchangers (center
right). Lower right: As di-
rected by a mini-computer,
that energy is then sent to lo-
calized heating coils or cool-
ing units in Control Data's

Weorld Distribution Center,
Upper right: Double doors on
truck dock conserve energy.

another cpc project: the devel-
opment of a computer-logged
data base on solar energy tech-
nology that is being gathered
from all over the world. It offers
free listings to colleges and oth-
ers unrki.'ng_ on solar products
and processes. The annual com-
ponent of operational energy
furmished by the sun for each ol
these buildings. from the collec-
tors atop the World Distribution
Center (left). for instance, 1s fed
into cpC’s global data network
Primanly a facility for inter-
national distribution of com-
puter parts, the World Distribu-
tion Center includes an open
plan office of 80,000 square feet
within its total area of 262.000
square feet. The 25.200-square-
foot Suntec/Hexcel parabolic
trough solar collector 1s said to
be the largest privately-funded
industrial solar concentrating in-
stallattion 1in the United States.
and provides more than 70 per-
cent of summer cooling, over 60
percent of winter heating, and
100 percent hot water needs
Although one side ol the
building has been left largely ex-
posed for truck docks and other
functional needs, more than 40
percent of the Center's wall area
s buried below grade. But even
those loading platforms are de-
signed to conserve energy: outer
and inner sets of doors form an
airlock so that heat i1s not lost
while trucks are in the bays
These techniques, plus insulated
reflective glazing that is limited
to 20 percent of exposed wall
area, thorough roof insulation,
and carefully regulated lighting
levels inside (1.7 watts per
square foot for the office and .5
watts per square foot in the
warehouse) enable the $1.2 mil-
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lion solar component to supply
more than half the building's an-
nual energy needs

An elaborate mechanical sys-
tem. which includes eight oil-
fired hot water boilers as a back-
up system, draws the solar heat
f[rom water that first passes
through the collectors and then is
pumped into heat exchangers.
Localized heating units and so-
phisticated cooling and humidi-
I"~.|l‘|~:‘ elements allow for max-
imum use of outside air

Shanng the center’s roof with
the collectors. a large raised-bed
garden grows melons, squash,
celery, and peas. while fruit trees
and berry-producing bushes dot
the thirteen-acre site

But the World Distribution
Center roof occupies a large pro-
portion of its site compared to
the nearby Terratech Center.
which 1s almost totally under-
ground: only three percent of the
latter’s site area is exposed build-
Eﬂg construction. Located next to
a busy interstate highway, Terra-
tech Center gains protection
from vehicular noise as well as
from Minnesota weather by
nestling into the roadside em-
bankment. What was formerly
considered by the St. Paul Hous-
ing Redevelopment Authority to
be 118

NowWw

“worst available site™ 1s
a flourishing garden that
conceals a sun-filled office build-
ing. Although tiny compared to
its cpc neighbor (12.884 square

feet), 1t manages to combine
space for three departments
(Control Data Worldtech, Com-
mercial Trading Imports and
Control Data Arts) with a small
apartment and design studio oc-
cupted untul recently by the
building’s architect, Jerry Allan

The kev to the human success
of this underground structure is a
600-square-foot atrium with a

Top left: Four insulated pipes,
carry heated water from so-
lar panels to tank under the
atrium. Below: Terratech Cen-
ter is entered through an air-
lock built into the side of an
artificial hili that covers the
building. Bottom: Within the
World Distribution Center,
computer-controlled lift truck
assists the personnel in filling
orders.

Right: The skylit atrium of
Terratech Center fills most of
the offices with daylight. Top
right: Bubble skylights above
grade transmit light which il-
luminates the back corners.
Center right: Corrugated steel
culvert sections become walls
in the atrium enclosing a small
kitchen. Bottom right: The
open area includes built-in
benches and planters.

transparent double-skin acrvlic
roof. All rooms in the facing two
SIOTY wings of Terratech Center
open onto the atrium. Window
walls at each end of the atrium
offer wviews and ventilation
directly to the outdoors. The
earth-sheltered portions are cov-
ered by large-diameter corru-
:.'_’dll."ti steel culvert sections,
which resist  the
weight of more than three feet of

effectively

*-I-‘I.[

An array of solar panels seen
through the skvlight. in conjunc
tion with a 22.000-gallon storage
tank beneath the atrium a I"F'"L'-i."
to be more than adequate to heat
the building. Since occupants
also benefit from office lighting
and machine heat gain. the r.'|j:h-E
residential-type heat pumps and
electric baseboard are almost
never turned on by the mini-
computer that controls the Ter-
ratech climate |}n=|r1:_'
the summer, the building is kept
cool by the earth above it and
ventilated by operable panels in
the skylight above the atrium, m
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PRODUCTIVITY AT WORK
R e T

A SYSTEMATIC
SUCCESS

An important contender in the race to accommodate the
changing electronics of the automated office, the Haller
system solves workstation design problems with an in-
geniously simple modular organization of slim chrome
tubes and press-in panels that can be assembled in a

great variety of appropriate configurations.

BY JOHN PILE

urely one of the most ele-

gant of all office furniture

groups is the Haller Sys-
tem. which is widely used in Eu-
rope. and is now taking on the
American market. Designers
with good memories will recall
that this group of furniture was
available through Herman
Miller for several vears but, as a
result of that firm’s concentra-
tion on its own Action Office
group. dropped out of sight in
the U.S. Now Haller System. Inc.
has set up its own American al-
filiate with a base in Irvine. Cahi-
fornmia. with Percy Hendler as its
lively and able president. Fnitz
Haller. a Swiss architect and
educator, developed the system
in its earliest form almost fifteen

An electronic workstation
with CRT unit, separate

o
= ™

Above: Accessories for
shelvesinclude drawer
boxes, card boxes, hanging
files, book supports.

vears ago. To the American de-
signer. the system seems “typi-

cally Swiss.” in the best sense of

that phrase. It is a network of in-
genious details. handsome sur-
faces, modular org*nization and.
in typical realization, it comes
across as trim and gleaming

keyboard on extension shelf,

printer and facsimile unit, in

storage unit. circle 223
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The heart of the system 1s a
special ball-and-screw connector
element that links shm chrome
tubes to make up cage structures.
Into a cage can go the appro-
priate shelves, press-in panel sec-
tions, drawers, bins and acces-
sories to make up storage units of
any imaginable size and configu-
ration in an instant assembly
process. Casters can be added to
make the units mobile. Table
tops in a range of sizes and
shapes accept tubular legs at cor-
ners to become tables and desks.
Acoustically-rated screen panels
are 57 in. or 71 in. high, and can
stand alone with a simple central
foot or link together with ingeni-
ous, pivoting connectors. The
typical storage unit depths are 14

= .I

Left: Magnetic cable holders
hold wires snug along table
frames, panels or tubes.
Right: Winders take up slack.

USAM HALLER

Above: Transparent case
holds planning book and a
supply of 1 /20-scale model
components, to build up
groupings.

in. and 20 in.; the usual module
width 1s 30 in.; and the normal
height module 1s 14 in. although
the vast range of elements of-
fered. in classic Erector-set fash-
ion, makes almost any dimen-
sional set-up possible. Ambient
uplight units are available as
standard components, and any
suitable task-light units can be
tied in with the wire-manage-
ment components now available

The available cable leads,
plug boxes and cable holders.
(along with the storage capabili-

Typical storage groups with o

‘I"llri'ry of o
Modules indli:::n e enclosed

ti
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ties) are obviously intended to
make this system particularly
suited to the automated office
Wiring is not “buried” within
components, but magnetized on
in neat but accessible locations.
where changes and adjustments
are easy. In contrast to many sys-
tems that seem to have started
with conventional wooden furni-
ture, this system has a sense of
lightness and openness that sug-
gests an affimty for electronics.
for flexibility and change. and
for a kind of future-oriented
quality that relates to the reali-

ties of modern office equipment
and to the stylistic directions that
we have come to call “high-
tech.” Haller offices will sull
seem appropnate in 2001

Above: An unusual display or
training aid assembly with
mirror projection onto twin
20in. x 30 in. screens.

”

Above: Wiring clips magnet-
ically to components in neat
but accessible locations for
easy change.

The difficult problems of plan-
ning and specifying that arise
with any fully flexible, complex,
multi-component system have
been faced by Haller through the
development of a complex
graphic code, a kind of short-

hand for identifying and locating
components, In addition. there is
a kit of 1/20-scale models that
makes it possible to plan instal-
lations in miniature. The color
catalogue 1s as neat and hand-
some as the system itself

Above: Outlet plug boxes in
an international type
(European standards shown)
are held magnetically, can be
positioned anywhere.

Above:Percy Hendler, the
Haller U.S. president.

THE PRESIDENT SPEAKS

“If 1 had it to do all over again,
I'd make exactly the same
choices,” says Percy Hendler,
president of the American divi-
sion of the Swiss-based Haller
Systems Incorporated. Hendler
began researching the American
market in 1977, and after exten-
sive surveys throughout the
United States, the Haller Com-
pany elected 1o begin its oper-
ation in the West and eventually
move East. It opened s Los

*Hngclr.:n showroom in the Pacific
Design Center for West
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PRODUCTIVITY AT WORK

W GWITH
THESYSTEM

With private offices at the executive and
middle management levels ready to adapt to
the automated office, here are two systems that
demonstrate the ways in which senior manage-
ment workstations can be organized to accom-
modate electronic office equipment as well as
procedural changes.

ai's Marcatre system des

Mario Bellini with a confere

end is an elegant all-inclusive s
up for a busy manager. circle 220.
In rear, Olivett copier.

Burdick's executive desk for
Herman Miller particularizes
elements to support different
demaoands. Here, a Basic 4 CRY
vnit and dictating machine,
aided by a reading stand, are
separated from work and
general surfaces. circle 221




Space was provided for a Lanier electronic typewriter
with printer, a flexible, expandable system.

PHOTOGRAPH BY BRUCE WOLF

nvate offices at the execu-
tive and middle-manage-
ment levels seem to be
most ready for redefinition as
technology invades the tradi-
tionally personalized enclave
Designer Larry Laslo used the
new Burdick system for an exec-
utive office; he was attracted by
its sleek look and machine-like
structure which allow the dis-
unctive elements of the system 1o
assert their individuality. It 1s a
design that he saw in a clean set-
ting, with the black, glass. and
metal heightened by spots of
color in accessories and his own
Japanese-inspired screen. When
set up for the executive, this desk
supports a minimum of equip-
ment, with surfaces articulated
to separate different uses
For the middle-management
level office, architect Michael
Schwarting used Ateher Inter-

national com Pl.*ﬂt:l‘ll\ 10 Creale a
rather self-contained station In
the Italian Trade Center, de-
signed by Piero Sartoga and
himself. The setting reflects his
vision of the future office in a
malleable environment where
Schwarting felt that more direc-
tion should be provided for
Pt‘ﬂP!L‘ o TL“*P"'IId 10 the ex
tremes of flexibihty and radical
dl."-l!—'!h of new tools, He sees the
future as even more tech
Hs"liui._'lhl||*. onented as til.‘H:,.'l't
rises to the challenge of concen
trated machinery and hierarchy
1s defined more by the objects

than by the office 1tsell
Both of these settings exem
plify a lexibility and attention to
the system as the tool for organi-
zation of current tasks that reflect
an emerging technological
aesthelic -
Margot Jacq:




PRODUCTIVITY AT WORK

SHAPE OF THE FUTURE

Automation demands furniture designs that are directed to specific needs of computerized offices.
Manufacturers, addressing this problem, have begun to produce such systems. Gordon Perry is
pictured here with a selection of equipment and the IMS System he designed for Howe Furniture.

Below on shelf: Telephone
modem (back) supplied by mai/
Basic Four (circle 202). Super-Vi-
sion Ill Six Select Dictate Station
(front) from Lanier. On back
table: No Problem Character
Printer from Lanier (circle 203).

rapezoid, pentagon and ar-
row shaped work surfaces

have joined the conventional
rectangle to become the most im-
portant used in Howe Furniture
Corporation’s Information Man-
agement series. According to Gor-
don Randall Perry, designer of 1Ms,
“Extensive study indicated that
these shapes were the most versatile
in arranging the workstations.™
I'hese tables are produced in
modular sizes ranging from two and
one half o five feet. From this
group six basic stations, capable of
handling word processing, data
processing, CkTs and micrographics
were selected. This, however, does
not preclude the many other config-

urations possible with this system.

Since its original conception, IMS
has evolved into one of the more
successful systems designed specifi-
cally for the automated office. Perry
was one of the first to redefine stor-
age. He concluded that most com-
puter information at the work-
station level is “active;” material
received 1s processed and removed
rather than stored. For this reason
IMS provides oniy small stationary
or mobile storage units.

Below: Lexitron's word proc-
essor, Model numbervr 1310
(circle 204),

e LY _RoF ¥}

§

(circle 205).

Components of the Howe Man-
agement Station include three ta-
bles, shelf and mobile storage unit
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Above on table, left to right:
Omni-Q desk-top and portable
dictation machine from Lanier
(circle 206). Aiwa portable dic-

tation unit (circle 207).

]k

KRR

Clockwise on floor, from upper
left: No Problem Electronic Type-
writer from Lanier (circle 208).
157-2 Plato terminal from Control
Data (circle 209). Video Display
Terminal from mai /Basic Four
(circle 210). mv 1200 Facsimile
from Panafax (circle 211).
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BY JAMES L. NUCKOLLS

urning eves, ocular tearing

or itching, eve strain,

blurred vision, changes in
color perception, neck pain. and
general fatigue are physical
problems recently linked to pro-
longed viewing of display termi-
nals ¢connected to word :|‘I-I1|L 8-
sors and u-mpilh‘l*-. I'hese cath-
1s) and other
visual display terminals (vDTs)

Hi.it‘ rav tubes ((n

have also been accused of Psy
chological disturbances. includ

ing higher levels of operator anx

PRODUCTIVITY AT WORK

ILLUMINATIONS

Inadequate lighting in the automated office can result in eyestrain, fatigue,
and worker anxiety. New techniques in workstation design and ceiling,
task, ambient, and furniture-integrated lighting systems, plus window
treatments, offer designers some options for a variety of interior spaces.

ietv. nervousness and fatigue
I'here mav be a connection be-
tween some of these problems
and standard architectural light-
Ing practice

I'here are several problems in-
herent to CRT/vDT design. First
of all. the viewing areas are glass
or plastic. and their relatuvely flat
surfaces POSSESS ‘\PL'L'llf.lr (mir-
ror-like) or spread (semi-gloss)
reflective qualiues. These are re-
sponsible for “veilling glare.” the
term that reflections
similar to those obliterating the
printed image on this shiny iNT}
RIORS page when a reading light

describes

1 aw
Luxo's ®

yask Vigh'

s in the wrong position (the “of-
fending zone™). To find a highted
offending zone or other extreme
contrast. place a small mirror on
the viewing surface: if excessive
brightness 1s reflected back into
vour eves, the source of the prob-
lem has been identified. Veiling
glare conditions can run from a
subliminal condition (in which
the operator 1s shghtly discom-
forted) 1o complete obliteration
of the screen image and inter-
ference with adjacent seeing
tasks. In the latter instance. the
phenomenon is termed “disabil-
ity glare.” A host of unsuspected

conditions contribute to CR1

vDT veilling glare: a bright photo
pinned to a nearby dark wall; a
window facing a terminal: the
operator’s new white shirt: lumi-
naires (lighung fixtures)
bright lenses: the next CRT/vD1

table lamps—in fact. anvthing
exhibiting contrast in the termi

with

nal’s mirror-like viewing surface

In an attempt to control these
environmental problems. we of
len see CRT screens viewed in se
And VL.

home tele

verelv darkened rooms
we know that our
VISION SCreéen crcales eve strain

when viewed under ssmilar con-




ditions. In the 1960’s. some fami-
lies positioned a black ceramic
panther or the top of the Tv. Be-
hind its hollowed-out belly, a
lamp provided indirect halos of
light around the set and thereby
lessened the sharp contrast be-
tween the screen’s bright image
and its surroundings. There are
other rules-of-thumb suggesting
that trans-illuminated images
(screens lighted from behind)
are better viewed in properly
lighted spaces. In the audio-vis-
ual industry, where extensive
and prolonged rear-screen pro-
jection is typical. we know that
the last row of an audience can
easily see an average image If
seated at a distance six times the
screen width in a blackened au-
ditorium. However. if the audi-
torium 1s illuminated 1o a level
of approximately 50 footcandles.
the comfiortable viewing dis-
tance increases to about eight
times the maximum
width. In response to these phe-
nomena. a 3:1 rato of ambent-
to-vpTr brightness contrast has
been recommended. CRT/VDI
operators are therefore faced
with a paradox. Dark rooms are
gloomy. and provide irritating
contrasts between the terminal
and 1ts environment

screcn

SCIreen

Window glare

Hrtﬂhl rooms mav crcalte 1u:lill‘l.;:
glare that prevents accurate
reading of the screen

POSSIBLE SOLUTIONS

Here are a few of the suggestions
currently being proposed to im-
prove seeing in the CRT/VDI
viewing space

If we set aside certain prob-
lems that are not at all related 1o
seeing. such as some questions of
workstation ergonomics, radi-
ation hazards. and cost factors,
several solutions come to mind
that are indirectly involved with
lighting

1. Screen glare may be
avorded if the cr1/vDT can be
panned or tilted. and positioned

in different hornizontal or vertical
planes. IBM and Radio Shack.
among other CRT manufacturers,
have developed movable com-
ponents for their terminals. The
“Lazv Susan™ crv stand. which
was developed to allow adjacent
operators the use of one screen.
may have an additional hghting
advantage in this context

2. Glare-free panel filters can
be placed in front of the viewing
surface. Simple colored or dul-
led surfaces are not as effective
when used alone: they should be

erant of discomfort glare. They
require better control of unbal-
anced brightness, in addition to
increased illumination.

7. CRT/vDT screens should be
positoned so that their surfaces
are not parallel o each other. A
screen’s luminosity 1s a source of
potential glare in anv directly
Opposing screen

THREE ZONES

Room surfaces are verv much an
illumination problem, and the
optimal reflectances for tradi-

CRT/VDT veiling glare comes
from windows facing a terminal,
luminaires with bright lenses, table
lamps—anything producing glare
on a reflective terminal surface.

combined with a polanizing
panel. Polanzers also seem to at-
lenuate the eflects of flare
around the cutside of screen 1m-
ages which would, otherwise, re-
sult in image softening

3. Other surfaces on the termi-
nal should be considered
Chrome and other shiny ap-
pointments must be limited, and
operating keys might be fimshed
with matte covers

4. CRT 1mage improvements
include larger spot size and im-
proved fonts (for better visual
acuity and not. necessarily,
flashier “sans senf” stvle). Blue-
white colored phosphors seem to
provide sharper imagery for the
eve. The cpr company has been
offering a reverse display. and
this white background with
black letters is a striking simula-
tlion of the ["II‘LHIL’-.f page Al
though the resulting famihar im-
age may be easier to understand
we do not know of objective evi-
dence suggesting 1t 1s better for
the eve than the standard ﬂh]‘l].n
with its whitish letter image on a
dark background

5. I'_"-L' corrections L'”ki"lnr'.'l"\‘\
balanced tube. kevboard. and
copy distances and relationships
Special glasses often help, al-
though authorities suggest that
bi- or trifocals mav not be the an-
swer. These muluple-focus spec
tacle lenses can require uncom-
fortable head Punllt'!h when
‘*L.!I”'III'I:__: !hﬂ.‘ VAaroms l"'r'w'L'T.”III.E_‘
stirfaces

6. Older operators are less tol-

nonal ofices have been estab-
hished for some ume by the ll-
lnmm.tl]n; I ngineering Society.,
N.A. and others. The work space
is usuallv divided into three
rones: the task itsell 1s zone |
the surfaces immediately adja-
cent to the seeing task are con-
sidered 1o be in zone 2: and ob-
jects in peripheral vision are
relegated to zone 3. Setting aside
color contrast considerations,
optimal brightness contrasts ex-
zone 2 is equal in
I"I-I[;_'t"l”'!l."\h o zone 1 but not less
than 1/3 of zone 1. zone 3 can be
five times greater than Zone | in
brightness but not less than 1/5
of zone |. If we consider that a
tvpical sheet of printed paper re-
flects 80O percent of the light hit-
ting 1. then
lable tops (typically in zone 2)
might fall between 80 percent
and 25 percent. In traditionally-
walled work spaces. this means

1stl when

that surface reflectances are of-
ten recommended as follows: 8-
9% percent for ceilings: 40-60
percent for walls: 20-40 percent
for floors: and 25-45 percent for
furniture and office equipment
with acceptable maintenance
characteristies. Supphiers ol
specification-grade standard ma-
terials should be able to supply
this reflectance data for their
products. Highly reflective and
diffuselv-finished ceilings and
floors may be the most important
surfaces in work areas because
thev can cause downlight to n-

ter-reflect with ereater effi-

the reflectance of

ciency, less glare, and sofier
shadows on the seeing task. Far-
wall reflectances in the perma-
nent office plan are of lesser im-
portance, providing that vertical
window areas do not contribute
strong sources of llumination

In the flexible, open-plan fa-
ahity where cr1/vDTs are often
found. these traditional guide-
lines may be slightly vaned. If
small partitioned spaces are
used. almost every surface facing
the operator will be in zone 2
honzontal divider panels: pin-
up surfaces: hanging cabinets:
desk tops. etc. Because all verti-
cal surfaces 10 the sides of and
behind the operator may be n
the cr1/vDT's offending zone. i
1S now recommended that their
reflectances be kept under 50
percent: we have found 30 per-
cent to 40 percent to be effective
in subjective evaluations. Bnght
objects. such as pin-ups and wall
graphics, should also be re-
stricted. since the contrast be-
tween them and their recom-
T‘Ill..'ﬂl.h‘ti h;ukgfulllhi surfaces
mav appear as veiling glare n
the terminal screen. Since hittle
floor area 1s available for light
reflectons in small open-plan
workstations., other horizontal
surfaces outside of observer or
CrRT/vDT offending zones should
receive lightened diffuse fin-
These might include the
tops of tall free-standing files,
panel-mounted cabinets, and
desks (when the CrT/vDT screen
1s tlted shightly upward). In this
case. reflectances H'll_;_jhl be be-
tween S0 percent and 70 percent

WINDOW COVER-UPS

Bright window areas are often
right in the offending zone for
CRT/vDT terminals. Placing the

viewing screen so that 1t faces

1'\.hL"H

awav from the window 1s a solu-
tion. but this mav force an ob-
server 1o face these bnightly lu-
minous areas directly. thereby
creating untenable contrasts be-
tween work and surround. Plac-
ing the operator’s right or lefi
shoulder next to the window
line. so that the hight strikes the
working surfaces at a nght angle,
may be a workable alternative
Where open plan office schemes
are used. a panel can be placed
between the terminal operator
and the window. The best solu-
tion might be to remove all win-
dows or cover them with opaque
matenals. However. if this 1s not
n page 106
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PRODUCTIVITY AT WORK

AND HOW TO
STORE THEM

As tape reels increase in today’s of-
fice, proper storage becomes an in-
creasing need. The solutions shown
here effectively protect and system-
atize computerized information.

A heavy gauge wire desk top

. tape rack available from Tab
This preprinted, color coded Products. circle 227

numbering system, using ten
brilliant colors plus black and

white, may be inserted into

the label area of the Tape- 4
Seal or adhered to the surface 4
ot any container. Wright Line. /
circle 226 /

A Tape-Seal belt

is equipped with

hook for hang filing.
Available with uniform,
highly visible color coded
labels on white or colored
belts. Wright Line. circle 225
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The Hang Il Spacefinder rack
featuresside toside move-
ment to accommodate vary-
ing widths of hanging tapes.
Tab Products. circle 229

Minitrieve is a compact elec-
tronic unit that consists of two
facing banks of steel shelving
housing tape containers that
are brought to the front
workstation via push button
instruction. Units canbe ex-
tended to the ceiling or below
the floor level for maximum
uvse of space. Supreme Equip-
ment & Systems. circle 231

Roll-Away ThinlLine Bi-file
units are used to replace lat-
eral storage racks saving
70% of alloted floor space.
Shown here are four tiers of
stationary units set behind a
three-tier unit mounted on
tracks. The front row moves
right or left to expose the back
row. Supreme Equipment

& Systems Corp. circle 228

interchangeable components
of the Mega Media Manage-
ment cabinet allows for tape
storage as well as printout
and traditional paper stor-
age. National. circle 230
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Detail of the Tape-Seal belt's
snap lock that becomes the
hook for hanging. Wright
Line. circle 232




HOW’S YOUR
JARGON?

Computerization has brought the workplace a whole
new vocabulary which must be learned and appre-
ciated to master the technology and processes it de-
scribes. Some key words and phrases related to the
automated office language are defined and ex-
plained below. Test your verbal skills for efficiency.

BY JOHN PILE

ata processing or gpp (for

electronic data process-

ing), the work of the big.
mainframe computer or cpt
(central processing unit) is the
cornerstone of the electronic of-
fice. Input of data involves con-
verting information, probably
alphanumeric (made up of letters
and numbers). into punched
Hollerith cards by keypunch ma-
chine. or keyboard entry 10 mag-
netic tape. Either process makes
it possible to accumulate data in
suitable media for batch process-

ing. iIn which vast amounts of

data entered off-line, in periph-
eral equipment not connected to
the computer itself, can be proc-
essed at tremendously high
speeds once the actual process-
ing begins. In this way, all the
transactions of a dav or month
can be accumulated and then
“run” in a mmmmmum of coms-
puter time

PROGRAMMING:
INPUT AND OUTPUT

The processing itsell s simply
manipulation of the mmput data
according to a program of in-
structions as 1o what 1s 1o be
done. Meter readings and lists of
customers. for example. proc-
essed according 1o a rate sched
ule, can generate bills for serv-
I'he hills are entered 1nto
media suitable for output, per-
haps magnetic tape again which,
removed from the computer it-
self, can drive output devices
such as a line printer (also called
a high-speed or impact printer).
converting the output data into
the famihiar paper printouts or
other printed forms such as
checks or bills—which may also
be punch cards that can be inpul
for a next stage of processing
when they return as cashed
checks, stubs with bill payments.
or similar records. All this 1s the

1ICCS

86

work of the computer room and
associated input and output
equipment rooms. The computer
Is big and sensitive, and input
and output devices are noisy and
deal with massive amounts of
paper or other materials, so thai
a special place. more industrial
than office 1in character. 1s neces-
sary for these processes. After
this kind of computer use be-
came widely accepted lor deal-
ing with massive needs of big or-
ganizations, it began to be
pnulhh: to consider other uses of
the computer that do not work

well in the sequential formats of

batch processing. These are the
applications that require instant
response 1o inquiries or even the
interactive patterns of a flow of
question and answer. This re-
quires the computer to be avail-
able on-line, that is. constantly
connected to an input-output
(1/0) device that permits the user
o communicate with the com-
puter in real-time. In this format

the computer holds a mass of

data and suitable instruction
programs in memory and stands
ready to act on instructions from
a device such as a data terminal,
where the user types an inquiry
or nstruction into a kevboard
and receives output back in
tvped form as the computer
sends 1ts response in forms to
drive the Selectric typewriter
mechanism of the terminal at a
speed no human typist could
malich. This is the format famil-
iar at the car rental couuler
where forms and bills are com-
puted by the remote computer
and mstantly typed out automat-
icallyv. Airline reservation man-
agement was an early user of on-
line communication to a central
computer from many terminals,
and called for random-access
memory. making it possible to
look up the status of a particular
flight on a particular day and en-
ter there the data on reservations

made and cancelled. The tele-
phone reservation clerk has no
need for wrnitten documentation
of communication with the com-
puter. and so can use a newer1/0
device. the now familiar crT
(cathode ray tube) terminal or
vor (video display terminal).
with typewriter-like (but silent)
kevboard for input, and a Tv-like
screen for display of output re-
sponses. Since big computers can
deal with data far more rapidly
than input can be entered, on-
line uses are wasteful of the com-
puter’'s ime and abilities. Time-
sharing solves this problem by
making the main computer serve
many input and output devices
with small slices of time shared
out in turn
and occur so frequently that each
user has the illusion of full-time
service. It is the crT unit that has
brought computer service into
all sorts of offices

MINIATURIZATION:
THE KEY WORD

'he development of the transis-
tor began a process of min-
iaturization that brought the
computer into the general office
in the form of the mini-com-
puter, often with the full abilities
of the giant computer of a few
years ago, but now reduced to a
cabinet about the size of a stand-
ard office desk or less. At the low
end, a mini-computer can be so
inexpensive that it can be dedi-
cated 1o a particular use with no
need for time-sharing, and can
be housed within a unit that is
similar to a cr1 terminal. This 1s
the form that the home com-
puter takes. The term micro-
computer 1s reserved for com-
plete computers reduced to the
tiny chips that can be fitted into
other devices to provide com-
puter service in ways that can
make a device “intelligent.” or
able to evaluate data and gener-
ate output without the aid of a
separate, self-contained com-
puter. The mini-computer
makes it possible to develop dis-
tributed systems, in which data
processing takes place in various
devices at various locations, with
interconnections between small
uni's and. 1In many cases. be-
tween small umits and a larger
mainframe at some central. re-
mote locaton. Punched cards
and large reels of magnetic tape
are not convenient forms for en-
trv and storage of data for mini-
computers distributed through
general office space: instead.

the turns are so brief

keyboard entry via a CRT can be
stored In tape cassetles or in
small, flexible, phonograph-
record-like Aoppy disks that can
also receive and store data to be
displayed on a CRT as needed.
Hard copy—that is, printed paper
output—can be had on request
via a typewriter type terminal or
from a device more like a copy-
ing machine that is both rapid
and silent.

In addition to data in printed
or typed forms, computers can
handle graphic images, and can
also generate them from instruc-
tions typed in by keyboard or
“drawn™ with a light-pen on a
CRT screen or at an electronic
slate. Output can appear on a
screen; it can be drawn on paper
by a plotter; or it can be hard-
copy produced by a copying-ma-
chine-type printer. Computer
graphics refers to the whole
world of making, storing, trans-
mitting graphs. drawings and
other images with computer aid

Word processing (WP) is a
more modest, specialized way of
applving new technology to the
familiar office process of typing
Input can be hand-written or
dictated, but typing is replaced
by keying in the matenal ata cr1
terminal (or specialized device)
so that a screen image is created
instead of a paper draft. The
process is silent, and permits cor-
rections and editing to take place
electronically. The finmished draft
In cassette or disk
memory and also printed out as
hard copy. Revisions and
changes can be made by recall-
ing the drafl to the screen and a
final hard copy called up for dis-
patch. Memory storage can hold
material for future use. fre-
quently used phrases or para-
graphs can be stored to be called
up with lightning speed when
needed. This makes it possible to
svnthesize letters and documents
that use standard wording. as n
many routine business letters
and such specialized forms as le-
gal documents or briefs. Some of
these things were possible for the
earlier MTST (magnetic tape Se-
lectric typewriter), but a word
processing unit or center 1s far
more flexible and efficient and
can link into communication
lines for electronic mail, auto-
mated filing, and deal with com-
puter input and output

Dictation as a significant of-
fice activity 1s increasingly shift-
ing away from a manual. short-
hand-entry

1s stored

proccss 10 a




THE 2020 O

INTERIORS INITIATIVE

Evaluation of past and current office design on the occasion of its 40th an-
niversary in November 1980, led Interiors to speculate on the probable
state of the art 40 years ahead. An intensive, six-month program of expert
research was undertaken, which resulted in the concepts illustrated by
graphic artist John Duncan on the following four pages. This is a proposed
first stage in achieving a workspace appropriate for the future.

BY MAEVE SLAVIN

he year 2000 marks more
than the beginning of a

new century; it heralds the
third millenium A.p. The inte-
gration of the fast-evolving tech-
nologies which will shape the
start of that age into the work-
places where its people will func-
tion, is, of course, the enormous
challenge to designers. The de-
velopment of appropriate fur-
nishing products belongs to the
manufacturing industry. In pro-
jecting to 2020, INTERIORS hopes
to stimulate the advance of de-
sign to meet the accom-
phshments of space-age tech-
nologies, so that, as the future
becomes the present with in-
creasing rapidity, the needs of
people and their environment
can be met humanely and com-
paubly. Thus will greater effi-
ciency and productivity result,
and quality of life enhanced
To develop the 2020 Office
Project, INTERIORS assembled a
multi-disciplined team of noted
experts, drawing on talent from
across the nation. Their assign-
ment was to deliver a logical and
realistic survey of future design
parameters which, while neces-
sarily based on certain assump-
tions, would nevertheless grow
from definitive “givens,” the
most significant of which is what
is known today. The views of the
office environment and working
modes illustrated in this Intenors
Initiative express a confident
forecast from which. it is be-
lieved, the entire industry can
benefit.
Led by 2020 project director

The 2020 Office at rest. ""Smart’’ wall panels display laser pro-
jected video art motifs of individual choice. Clear glass table
top on polished aluminum base turns black when activated.

Mario Armond Zamparelli, an
INTERIORS Editorial Advisory
Board member, the team was
made up of architects, interior
designers, behavioral scientists,
communications sociologists.
technologists, and technical sys-
tems designers. Participating
from the earliest stages were: Dr.
Rodenc Gorney, Department of
Psychiatry, ucrLaA School of Med-
icine: John J. Connell, Office
Technology Research Group,
Pasadena;: Herbert Dordick, An-
nenberg School of Communi-
cations, usc: Elio Rotolo. Secu-
rity National Bank, Los Angeles:
Stephen Channer, BiFMA, Grand
Rapids: Dr. Michael O'Hagan,
Texas Instruments, Dallas; and

Gerry Cullen, Datapoint. San
Antonio

As reported in INTERIORS
(March 1981), the iminial re-
search underscored the impact of
electronic technology and
changing socio-economic factors
on future working conditions
and the human habitat. The hu-
man element was found to be the
paramount concern. While
touch and sound-sensitive walls
and surfaces, advanced commu-
nications capabilities (including
electronic mail, voice-sensitive
word processing, and picture
phone conferencing) were all en-
visioned in Zamparelli’s pro-
totype model. there sull re-
mained the task of pinpointing

the extent to which these tech-
nologies would be available by
2020, plus consideration of the
effects they could be foreseen to
have on the design of space and
equipment. This became the
thrust of the second stage of the
project: accurate and detailed
visualization of the future execu-
tive office.

For this phase, thanks 1o the
cooperation of the Bell System,
INTERIORS was extremely fortu-
nate in securing the advice of
Daniel Picasso, Manager of Ad-
vanced Office Systems, AT&1
Long Lines; Gere Picasso, mem-
ber of the AT&T Building Plan-
ning and Design Group; and Dr
Robert Epstein, a communi-
cations sociologist on the techni-
cal staff of the Telecommu-
nications Services Research De-
partment, Bell Laboratories
They were joined by an inde-
pendent architectural and indus-
trial design renderer, John Dun-
can, who made the drawings that
bring the 2020 Project to life

To demonstrate the flexibility
and mobility of executives in the
coming decades, three office
modes have been selected: the
executive office in action; the
portable office in the home; and
the office on the road, which
might be in a rented-by-the-hour
airport conference room, a mo-
tel, or an off-site satellite office
\pact.

Everything shown is concep-
tually feasible today. In many in-
stances, small-scale prototypes
already exist, and some are in the
process of market development.
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PRODUCTIVITY AT WORK

FABRIC FIREWORKS
FOR THE
ELECTRONIC OFFICE

Above: DesignTex partners,
Ralph Saltzman (right) ond
Harry Paley in their office.

From the DesignTex collection
designed and styled by Hazel
Siegel—we carry a torch for these
explosive colors which illumi-
nate the variety of patterns, Lex-
tures, and fibers that will keep
the 20-year old firm sparkling
well into the 21st Century

lop row, left to nght: Nylo
Suede. a nylon [‘iilL‘ with a cotton
back: Pinstripe Plush. 100 per-
cent mothproofed wool pile and
a unnl-x:mm‘-pi'-lycwl::r-munn
blend: Wool Andes. a wool-ny-

lon blend: Convoy Cloth, wool
pile with a wool-cotton back;
Wool Repp. 100 percent worsted
wool with a Teflon finish; Wool
damson, a wool-nylon mixture;
Pincheck Plush, 100 percent
wool pile and a wool-viscose-
polyester-cotton blend; Iron
Plush, 100 percent (stain-resist-
ant) cotton; Pyrenees, polyester-
nylon-chlorofibre blend; and
Nylo Suede in woodrose
Bottom, left to nght: Wool
[obruk, 100 percent wool with a
leflon finish; Wool Andes in
berry: Nylo Haitian, nylon
acrylic back; Pyrenees in Titian;
Pyrodot, a modacrylic-nylon
mixture with a flame retardant
h.‘ll..'lklﬂi'_’. Wool Worsted, worsted
wool with nylon; Cubist Plush,
wool pile with a wool-viscose-
polyester-cotton back; Wool
Bradford, 100 percent virgin
wool with a Teflon finish; Wool
Dimension, a wool-cotton
blend: and woodrose colored
Convoy Cloth circle 200




Design Center Northwest is at the

core of the interior design industry, serving

the ste@dily-growing Northwestern United
States, Western Canada and Alaska. To
meet the design needs of these major
growth areas, Design Center Northwest is
expanding :

A dramatic multi-story building will
expand the Design Center to over
345,000 square feet of inviting showroom
space. It will utilize sheer, dramatic
expanses of interior glass, magnificent
plantings, and four separate atriums

Growin
with

the
Northwe

connecting to a two-story central garden
court.. . all designed for people, in a
complimentary working environment.

The Design Center Northwest
expansion...meeting the needs of the
growing Northwest, your clients and the
industry. Now leasing for occupancy
beginning Spring 1982.

Contact :
Glen M. Robins, General Manager
DESIGN CENTER NORTHWEST
5701 Sixth Avenue South

Seattle, WA 98108 7 (206) 762-4750

DE/IGN CENTER NORTHWEST




Any-or all-

of these new books
for Spring...

yours for 10-days
free examination!

COLLABORATION: ARTISTS &
ARCHITECTS, #0-7126-X, $32.50

COUNTRY HOUSES, #0-7132-4, $22.50
HARDY HOLZMAN PFEIFFER,

#0-7264-9, $18.95

THE INTERIORS BOOK OF SHOPS
AND RESTAURANTS, #0-7284-3, $25.00

WORDS AND BUILDINGS,
#0-7487-0, $32.50

HILL HOUSING, #0-7259-2, $34.50
C.EA. VOYSEY, #0-7483-8, $19.95
LUTYENS: Country Houses,

#0-7361-0, $19.95

Just fill in and return the
attached postage-paid card...

10-Day FREE Examination Certificate

Whitney Library of Design

2160 Patterson Street, Cincinnati, Ohio 45214

Please send me the book(s) indicated below | BILL ME, plus postage and handling
understand that if | am not complete
with my purchase, | may returm the book/s)

within 10 davs for tull refund or credit

1 CHARGE MY CREDIT CARD
| F-ﬂ.i!:'.h-'r Chare e | Viga

L.ard NoO



BUSINESS REPLY CARD

FIRST CLASS PERMIT NO. 111 CINCINNATI, OHIO

Postage will be paid by addressee

Whitney Library of Design
2160 Patterson Street
Cincinnati. Ohio 45214

NO POSTAGE
NECESSARY
IF MAILED
IN THE
UNITED STATES

New Books
for Spring

from |
Whitney Library
of Design

...yours for

10 days free
" examination!




New Books of Dlstmctlon for Spring
WHITNEY LI BRARY OF DESIGN
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Features specially commissioned collaborations between leading
contemporary artists and architects. ..

COLLABORATION: ARTICTS & ARCHITECTS

Edited by Barbaralee Diamonstein/essays by Vincent Scully and Paul
Goldberger. Now with the return of ornament and detail in architecture
~the role traditionally played by painting and sculpture-artists and
architects are beginning to reevaluate the long-standing relationship
of art and architecture in an effort to redefine the nature of the collab-
oration between these two art forms. This is the first book to review the
historical link between art and architecture and to lend fresh insight
and perspective to possible future collaborations between artists and
architects. 176 pages. 9 x 12. 160 B&W illustrations. 32 color plates
Index. #0-7126-X. $32.50

Explores the many things a country house can be...

COUNTRY HOUSES

Edited by Franco Magnani. Living in the country has become a way of
life for many; a second home and a retreat from urban life for others._ It
can be formal or casual, large or small, spacious or compact, new or
renovated. In this new book, the editor takes you on an around-the
world tour to reveal the diverse design approaches and solutions
found in these settings. 96 pages. 8% x 11. 20 B&W illustrations. 150
color plates. #0-7132-4. §22 50

Important reading for all who wish to enhance their understanding
of architecture today. ..

HARDY HOLZMAN PFEIFFER

By Michael Sorkin. While other architects have been drawn into a
polemical debate that marks the Post-Modernist Movement, Hardy
Holzman Pleiffer Associates have been quietly practicing for many
years what others have recently begun preaching. Here Michael
Sorkin assesses their position in modern architecture as he surveys
for the first time in book form, their most noted projects. 136 pages. 9
x 9. 12 full-color plates. 150 B&W illustrations. Chronology. Index
#0-7264-9. $18.95

To stimulate the designer and inspire the merchandiser. ..

THE INTERIORS BOOK OF SHOPS AND RESTAURANTS

From the pages of Interiors Magazine. Enticing a customer to enter
and then buy is the primary function in the design of commercial
spaces. Achieving such a successlully designed environment in this
age of intense competition requires a visual image that is readily
indentifiable and an ambience that draws a continuing cliantele. Here
for the first time is a compendium of design ideas, a comprehensive
source of fresh. innovative designs that will stimulate the designer
and inspire the merchandiser. 144 pages. 8% x 11. Over 200 full-color
plates. 47 B&W illustrations. Index. #0-7284-3. $25.00

an architer! of individuality

The first book to take a critical look at the effect of graphics on
buildings...

WORDS AND BUILDINGS

By Jock Kinneir. The effect of graphics on buildings and in the envi
ronment goes far beyond functional necessity, and this Is the first
book to take a critical look at this problem from the architect's and
planner's point of view. Drawing on examples from all periods of
history and from many different cultures, the author illustrates the
great variety of signs that have developed and their visual impact on
the environment, and offers us some distinct and remarkable exam-
ples of new signage. 192 pages. 8': x 11. 350 B&W illustrations. Index
#0-7487-0. $32.50

Extensive new information on the use of hill sites for housing. ..

HILL HOUSING: A Guide to Design and Construction

By Derek Abbott and Kimball Pollit. The rapid escalation in the cost of
land has brought about an increasing use of hill sites for housing
developments, This comprehensive handbook explores design
concepts, site treatments, and construction details through an us-
trated text and case studies. It covers all aspects of building individ-
ual houses and multi-family housing developments on sloping terran
304 pages. 9': x 10. 350 B&W illustrations. Appendix. Index
#0-7259-2. %34 50

The only monograph on a central figure in English architecture and
furniture design. ..

C.F.A. VOYSEY: An Architect of Individuality

By Duncan Simpson. In revolt against the rampant revivalism of the
late nineteenth century, C.F A. Voysey produced an architecture of
simple form and utility. This monograph, the only one on Voysey's
architecture, traces the progress and development ol his career and
features major buildings as well as unbuiit projects. 160 pages. 9'% x
8% 125 B&W illustrations. Biographical details. Bibliography. Index
#0-7483-8. $19.95

Critical analysis of one of Britain's most famous architects. ..

LUTYENS: Country Houses :
By Paul Daniel O'Neill. Architectural conceits, mannerist tricks, and
comments on the established rules of architectural design laid the
foundation of Edwin Lutyens' architecture. This critical analysis of one
of Britain's most famous and controversial architects traces Lytyens
prolific career. In light of current architectural trends, architects
students, and historians alike will find Lutyens' view of architecture
“as a wonder'ul game” relevant to today. 168 pages. 9% x 8%. 150
B&W photographs. Biographical details. Bibliography. Index
#0-7361-0. $19.95

To Order Any Book—Or All Books—For 10 Days Free Examination,
Fill In And Mail The Attached Postage-Paid Card, or write to:

Whitney Library of Design, 2160 Patterson Street, Cincinnati, Ohio 45214
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needed a lateral

B weeks.

We were the ones who didn't laugh.

Ron Plummer learned a lot about
the office furiture industry a while
ago. About the products, and about
delivery dates.

Of all the lateral file systems Ron
looked at, he was most impressed
with Storwal’s ability to meet his
specific needs. He liked the feature-
forfeature compatibility, the flexibility
for hanging and stacked reels and
EDP Printouts, and the versatility that
made any number of drawer and cup-
board combinations possible.

He found he could even get three-
inch drawers, and that he could install
them himself, thanks to Storwal’s
superb design and incredible attention
to detail.

But Ron was impressed with
something else, too.

We didn’t tell him he was dream-
ing when he gave us his deadline.

In fact, his lateral file was shipped
from our factory exactly when we said

it would be. That meant Ron got it
exactly when he wanted it.

You see, at Storwal Interational,
we're making a commitment to our
customers about delivery times.

A commitment so air-tight that if we
say we'll ship on a certain date, you
can bet it will happen. Whether you
order a Storwal lateral or vertical file,
a desk, a plans file or our revolution-
ary new Workspaces open office
furniture system, we'll give you a real-
istic date and stick to it.

That'’s the only way we're going to
earn your trust...

& Storwal

International Inc.
Built For Business

For further information please call me collect - Mr. J. P. Cayer,
Vice President Sales and Marketing at (416) 862-1322

circle 30 on reader service carg




JARGON cont
machine-based activity. Dictat-
ing machines have become
small. portable and convenient.
and transcription. with word
processing, moves away from the
desk of a secretary to a central-
1zed wp center. Communication
links make it increasingly easy to
input dictation from remote lo-
cations. display drafis for check-
ing at CRT units, and deliver hard
copy when and where needed.
Typewriters will continue to
exist. but are likely to become in-
creasingly smart—that is. able to
remember words, phrases
names and addresses—even
whole pages. They will be able 1o
accept changes and corrections,
and manage page format. The
smart typewriter can link up with
word processing techniques.
merge with computer-linked
data terminals. and become tied
into an electronic office system
in a way that the “stand alone”
typewriter could not.
Reprographics 1s the general
term for all the techniques for
copving and reproducing written
and graphic maternials. Carbon
paper has been made largely ob-
solete by copying machines that
began with those using special
papers. but which were vastly
improved by the wide applica-
tion of xerography, making it
possible to produce copies of
high quality on ordinary paper,
I’IPIL”‘I. and silently. The familiar
Xerox or 1BM copying machine
(and an increasing variety of
competitors) has become key of-
fice equipment. It is increasingly
suttable for a tie-in with other
svsiems. so that it can deliver
computer output, word process-
ing hard copy. print-out versions
of matenal held in micro-filing
media. and can be the delivery
device for electronic mail. Copy-
ing implies that there is an “nrli.'_-
inal™ that 1s ssmply reproduced.
but the modern copving machine
1s often ds:lm:ring d L‘up_\ that
has no original in the literal
printing from data re-
cewved in some totally different
form from magnetic storage
media or a communication line.
I'he laser printer uses the spe-
cially “intensified™ or “purified™
laser beam to replace normal
light as its means of projecting
an image and so gains possi-
bilities of enormous speed and
great versaulity. A typical unit
such as the Xerox 5700 can de-
liver a page in three seconds, and
can print in a vanety of type
\l\h.\ formats and spacings. In-

nued

Sense.

100 INTERIOR!

cluding * pnnled I’nrm layout,
along with “typed in” contents.
Other specialized prninters in-
clude matrix printers that form
up letters and numbers from
many uny dots, ink jet printers,
and thermal printers that use the
means that the names imply to
print graphics on the paper page

NETWORKS MAKE
THE LINKS

All of these techniques and de-
vices can stand-alone—work sep-
aratelv as traditional office ma-
chines have always done. bul
their usefulness and power in-
creases as networks of communi-
cation place one device in con-
tact with another. The
cornerstone of office communi-
cations 1s. of course. telephony,
which offers an in-place. world-
wide system. developed origi-
nally for voice communication.
The limited-frequency band-
width required for voice trans-
mission has made it necessary 1o
develop special wideband trans-
mission networks, such as the
Bell System’s Dataphone, so that
vast quantities of data can be
transmitted from one computer
to another. The touch-tone dial
has. however. put in place possi-
bilities for transmission of data
In lesser quantities and at lower
speeds over regular phone lines.
Many devices can thus “talk”
to one another by simply dialing
a phone number and placing the
handset in a cradle in a particu-
lar device. such as a modem (for
modulator-demodulator), that
can convert the digital data from
a computer memory into form
suitable to the phone line. A
dedicated line can be reserved
for a particular, constantly-used
communication channel, and
leased lines can provide a con-
stantly available link. Facsimile
communication can transmit a
complete document over phone
or other communmication lines.
using devices such as the Xerox
400 or Qwip terminals for input
and output. Recent legal rulings
have broken the total domina-
tion of Bell System companies in
telecommunications. and have
opened up a flurry of competi-
tive effort to offer new devices
and new systems. PBX (private
branch exchanges) and paBx
(private automatic branch ex-
changes) by Bell or its competi-
tors are the basis for an organiza-
tion's own internal phnnc
system. linking a great variety of
phone and phnnr. related instru-
ments, but compatible with the

Bell lines for external communi-
cation. E \.pmded telephone
services coming into use include
the Picture-Phone, which adds a
IV image to speech communi-
cations. A similar idea is tele-
conferencing, where a number
of people in scattered locations
can have voice communication
along with visual images.

It 15 the telephone network
that makes useful the portable
data terminal—a device not un-
like a \n'l.i” portable typewriter
with a silent I-.exlumrd and a
small '.ht.rrnu! printer to generate
output. A standard phone hand-
set drops into a recess at the back
and the terminal, after the ap-
propriate number has been
dialed. i1s on-line with a remote
computer. Interactive communi-
cation 1s possible, with the user
keying in instructions or ques-
tions, and the printer giving back
responses that may include
menus of rH‘l\\Ihh. choices. to
move forward a step in a dia-
logue that will generate answers
and solve problems. Texas In-
struments’ 765 is a good example
of this kind of portable unit.

which makes the electronics of

the home ofhice available any-
where that the Ir;n'cling consult-
ant or salesman may be. Then

there is electronic mail, a rapidly

developing alternative to the
slow process of dictation. typing.
mailing. arrival, opening. and.
one hopes. reading—which often
involves a total round-trip time
of days or weeks. Electronic mail
replaces physical transport of a
piece of paper with electronic
transmission of a written letter.
memo or document to a remote
terminal. printer. or memory
which will hold the “letter” until
it 1s called up for display on a
CRT screen. It has the speed of a
phone call, but does not require
the recipient to be available at
the moment of transmission.

FOR FUTURE
REFERENCE

Information Storage and Re-
trieval includes conventional
and modermzed filing, but adds
some new techniques. the central
one being micro-graphics, in
which materials to be filed are
reduced to tiny size in various
formats. such as microfilm (rolls
of movie-like film) or micro-
fiche (micro-images in flat hold-
ers). Information can also be
stored in formats related to com-
puter memory. magnetic tape or
“floppy disks.” but micro-images
are generally far more econom-

ical for matenial that 1s 10 be
stored for long periods. and
where frequent access will only
be required for a small propor-
tion of the matenals filed. Con-
verting paper records to micro-
formats can be made verv ef-
ficient with new automatic and
semi-automatic devices and.
many cases, data can go directly
from computer output 0 micro-
film (com, computer output, mi-
crofilm). Locating micro-filed
material 1s vastly aided by new
retrieval systems including car
(computer-aided retrieval). and
appropriate equipment can
make the filed image available
on a remote CRT or as hard copy
from a suitable printer. Micro-
filing can also deal with varied
graphic materials (including sig-
natures, seals, diagrams and
drawings). and is particularly
suited to storage of architectural
plans. Word processing output
can be converted directly to
microform. Huge masses of file
cabinets can turn into surpris-
ingly compact micro-filed sta-
tons with a single person able to
retrieve and distribute needed
records on an almost instantane-
ous time basis. Other forms of
record storage are due to surface
in the near future. The videodisk,
for example. developed to deal
with TV programs, has a vast in-
formation storage capacity

Any number of other new
techniques and devices are mov-
ing along from special-purpose
roles to general usefulness. from
the experimental to the currently
available. ocr (optical character
recognition) makes it possible to
read written material into digital
forms for computer manipula-
thon automatically. Voice mnput
and recognition are already
avatlable for limited
dream of spoken
verted to neatly typed documen-
tation 1s still far awav. but voice
input can give a variety of “com-
mands™ for preplanned actions
l'he voice recognition
can identify a voice and so accept
only authorized instructions.

The advancing technology 1s
going to be as sweeping in its
way as the Industrial Revolution
of the 19th century. and with it
comes a necessary ch: inge in atti-
tudes about office work. Lan-
guage can help in establishing
the right mind set to cope with
the automated office. The old
metaphors just don’t apply to
space-age computerization. N
makes sense to adapt to the new
terminology. »

uses—the
words con-

devices




Covered for frenzied art directors, doodling copywriters
and all those new business toasts.
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For advertising agencies, airplanes,
banks, brokerage houses, chairmen of the
board and junior vice-presidents, Lee Jofa
announces COM, an entire collection of con-
fract fabrics as brave as they are beautiful.
Cover yourself with Lee Jofa COM. See it at
979 Third Avenue, New York, and in ofther
major cities. (212) 889-3900.

Lee Jofa COM

Atianta Boston Chicogo Dallas Denver Houston Los Angeles Miami New York Philadeliphia San Francisco Woshington Lonaos
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OFFICE AUTOMATION continued
none will have access to every
corporate secret—except HAL.

How to deal with this ungainly
giant is already a major corpo-
rate problem. Donald Regan,
President Reagan’s dynamic new
Treasury Secretary, is famous for
being one of the first executives
to operate his own desktop com-
puter terminal, in his former job
as chairman of Merrill Lynch.
Theoretically, he could person-
ally call up any bit of informa-
tion in the gigantic corporate
data banks: in actual fact, he was
limited to what his programmers
allowed him to scan through a
special Executive Information
System distilled from the Merrill
Lynch 18M model 370.

Soon. the “intelligent” com-
puter—it can make decisions on
its own—will be programmed to
summarize some reports and dis-
regard others. That perennial
bugbear of the Ceo. the self-
serving. middle-echelon execu-
tive who pre-edits reports before
they reach the top. will be super-
seded by the all-powerful com-
puter programmer, who can de-
cide what information i1s off-
limits even to the chairman of
the board.

Al the other extreme will be
the “c3pr0™ office. Named after
the humanoid robot in Star
Wars, this office will make do
with any number of “‘stand-
alone™ electronic devices. each
one limited to its own job. In this
version of the future. one office
might have an electronic copier.
a teletext machine. a word proc-
essor and a laser printer. but like
a gang of robots—or humans—all
will be working simultaneously
on different jobs. |

The third alternative will be
the “r2D2" office. If you remem-
ber from Star Wars. R2D2 was a
robot on wheels with its own in-
ternal computer. But R2D2 could
also plug itself into the main
computer in Darth Vader's
enemy ship. the guidance system
in  Luke Skywalker's fighter
plane. or other R2Dp2s. In other
words. R2D2 can function inde-
pendently as a stand-alone com-
puter. or as one terminal of a
larger computer complex. Xerox
already has its Ethernet cable
svstem  for office machines.
which is like stringing together a
group of rR2p2s to help each
other out. By 2001, Ethernet-
tvpe systems will be ubiquitous

The impact of this new equip-
ment on the office environment
will pretty much depend on the
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type of computer, The multi-
million dollar HAL will literally
comprise the building itself—a
square block crammed with
equipment. The machine will
dictate everything from interior
colors to the heating system.
which will flow cooling water
directly from the computer’s
own thermal heat exchangers
throughout the structure.
Xerox's Ethernet system requires
specialized wiring, and benefits
from open-office partitions. but
will allow virtually unlimited
growth and modifications as new
equipment arrives. The stand-

alone machine, particularly in
miniaturized and/or battery-
powered form. will require noth-
ing more than a convenient sur-
face on which to put it.

INCREASED

PRODUCTIVITY
All of these machines will bring
about a tremendous increase In
productivity. This increase will
be a direct result of capital in-
vestment finally being applied to
the white-collar worker. Agricul-
ture was mechanized in the nine-
teenth century: today. three or
four midwestern farm workers
operating a million dollars’
worth of equipment is the rule
rather than the exception. Heavy
industry was lut.l]]\ mechanized
before World War I: the average
LS. industry h;n $20.000 in-
vested in automated equipment
for each worker. By contrast,
white-collar workers—who will
make up over 50 percent of the
work force by the end of the cen-
turv—each use an average of less
than $1000 worth of capital
equipment. It's this typewriter/
filing cabinet level of office work
which 18 overdue for the elec-
tronic revolution

Office productivity in the
United States 1s miserable. The
average secretary spends nearly
60 percent of her day doing non-
secretarial tasks. and AVETAges
just five words per minute. Sur-
prisingly. automation usually re-
duces the productvity of the sec-
retarial pool. and for a curiously
ironic reason. Almost every
working woman has had to learn
to tvpe. while most male execu-
tives are one-finger. hunt-and-
peck tvpists. Virtually all infor-
maton processing equipment 1s
now accessed by kevboard. The
usual result 1s that the best and
most intelligent women in the
secretanal stafl are promoted o
middle management to handle
the computers. leaving the

slower ones to do the typing.

The solution to this problem is
eliminating the old-fashioned
typing pool by having executives
input their information directly.
This of course, presupposes a
new breed of executives, to
whom typing ability and a rudi-
mentary understanding of com-
puter operations are signs of
management ability rather than
symbols of office enslavement.
The ultimate goal is to eliminate
repeated handling of the same
bit of information—dictation.
rough typing, editing. retyping,
copying, mailing, filing—in favor
of one input step, after which ev-
erything is done electronically.

But if repetitive office routine
1S eliminated, why do we need an
office at all? Lettie Press, a typi-
cal small-job printer, has an ex-
ecutive who works on a word
processor terminal. He's respon-
sible for all printing estimates,
and can call up any information
he needs at the touch of a button.
The only thing that makes this
arrangement unusual 1s the
printer’s office is in New Jersey,
the executive 1s in Hawai.

Why not? The office of the fu-
ture could be no office at all—just
a network of managers con-
nected by phone lines and satel-
lite transmissions. In an era of in-
stant communications, there’s
really no functional reason why
employees must congregate
daily at an assigned meeting
place except to socialize. The
very idea of an office separate
from living quarters 1s unpro-
entailing as it does mil-
lions of wasted man-hours and
quads of energy daily in moving
people from home to office and

back again

An office 1s merely an infor-
mation processing system. There
are no hard goods involved. and
sometimes not even hard infor-
mation. But an ever-increasing
stream of words and pictures
must be moved along on its own
assembly line. This information
must be created, stored, repro-
duced, and transmirted. Here's
how it can be done electronically,

ductive.

INFORMATION
CREATION

Computer experts make a big
point of differentiating between
data processing and word proc-
essing. Data processing is done
bv computers. they say. while
word processing is done by word
processors. But what is a word
processor but a digital computer
that handles words instead of

numbers? Both machines are
built by the same companies and
rely on the same silicon chip
tEChnnlnE\ The only difference
is in the software. For office plan-
ning. they are identical.

The typical computer/word
processor of the future will be
mmpdmhle to today’s smallest
office unit. though with greatly
enhanced memory. T\ptul of
1981 equipment 1s 1BM's 5120.
This has a typewriter keyboard. a
nine-inch cathode- ray tube tele-
vision screen, a line printer for
making “hard” copy (basically a
typewriter without the key-
board) and a dual-disc memory
with a capacity of 2.4-million
characters of information. All
this costs less than $14.000. and.
as IBM points out, 1s comparable
o a computer which twenty
years ago would have filled a 20-
by-30-foot room and cost over
$100.000.

Twenty vears from now. the
qu.nmlenl unit will be half this
size, and voice activated. Texas
Instruments already makes sili-
con chips that can not only speak
in synthesized language with a
VOCi 1huLu‘\ of 2000 unrdx but
that can hear and understand
spoken instructions. The next
step 1s 4 word processor that acts
on spoken instructions. handles
spoken information and talks
back as well.

Electronic readers that can
read typewritten, typeset or
hand-written copy are now com-
mercially available but prohibi-
tively expensive. Machines that
read special fonts are available
from companies like Compu-
scan for less than $520.000. In
twenty vears. Optical Character
Recognition. or oCR, will make a
machine that can read a com-
monplace in any office.

A word processor with this array
of input devices could create in-
[-HTF'H.!HHI".I on a Pﬂ"l.,ilgll'lll‘- \L‘;ITL'
'he most productive feature of a
word processor is the CRT screen.
on which the operator can edit
and revise text before it ever gets
into hard copy (printed on pa-
per. as opposed to “soft”. infor-
mation., which remains in the
machine and can still be altered).
Used properly, this means that
text can be prepared for type-
selling, xeroxing Or reporis in
one step Indeed. 1f lh!;.“_\ were
plugged into an Ethernet system,
most offices would never need
hard copy at all

But input i1sn’t all words and
numbers. There are dozens of

nved on poge 104




WE LEARNED A LOT
ABOUT INDIRECT LIGHTING
FROM THE MOON

Think about it. The Moon is a perfect example of what an
indirect ighting system should do: Provide even, uniform
illumination regardless of the ambient. Do it efficiently And
attractively blend with the environment

That's why Guth'’s new Reflections system is modeled after "
such perfection.

Reflections delivers uniform illumination from an optical
System so unique, it's patented. it generates maximum lignt
output 35" above horizontal and not directly above the
fixture. This means better utilization of lighting energy.
Fewer fixtures... And lower operating costs

And Reflections’ efficiencies aren’t determined by ceikng
height, either. The optical system works efficiently in ceilings
as low as eight foot. Not ten foot minimums. This helps
keep construction costs down. And keeps your design
freedom open

The styling is crisp, clean and easy on the eyes. And
Reflections mounts on walls, columns or suspends on
chrome hangers. Not occupying space in the middile of
the floor.

We learned plenty about indirect lighting from the Moon
Now we want to show you what we learned

For a demonstration circle the number on the left. For a
catalog circle the number on the right. Or write Guth
Lighting, PO. Box 7079, St. Louis, Mo. 63177. Phone
314-533-3200

F rﬁ#*l“-""-"\T'd""" Circle 60 For Information Circle 3




OFFICE AUTOMATION continved
specialized “computer graphics™
input devices, built by some 80
different electronics companies,
such as United Technology’s
Calma. They virtually replace
the conventional drawing board.
These range from small CrT
screens, on which electrical engi-
neers can plot wiring diagrams
of silicon chips for the next gen-
eration of computers, to nearly
life-size screens, on which au-
tomobile designers can draw a
car's chassis and subject it to
stress without leaving the console.
A new micrographic computer
that allows graphic designers ac-
tually to paint in 128 different
colors 1s only the most spectacu-
lar of the latest crop of printing-
oriented computers. Newspaper
input terminals which can make
up a complete page—text and
photos in place, ready for print-
ing—are already old hat. Some of
these graphics machines also in-
clude data processing capability,
so that graphs can be plotted and
computed in one step.

INFORMATION

STORAGE

The biggest change in the of-
fice landscape is electronic stor-
age. Almost any word processor
Or computer incorporates some
sort of permanent information-
storing device. The most com-
mon is now the small “floppy
disc,” which looks like a 45 rpm
record, but which can store
200.000 bits of information. The
contents of an entire filing cabi-
net will fit on two discs. and an
entire office full of hard copy
files can be stored in a disc bin
of only a few cubic feet.

There are other permanent
storage systems: IBM is still using
magnetic cards that look very
much like plastic credit cards, as
well as sohid discs that resemble
stacks of long-playing phono-
graph records. The once-ubi-
quitous reels of magnetic tape
with their bulky tape drives will
be with us for decades. not to
mention now-outmoded paper
punch cards and even punched
paper tape. As of 1981, however,
floppy discs are the storage sys-
tem of choice—inexpensive, du-
rable. easy to store and requiring
only compact mechanical drives,
Even twenty years from now, an
improved ﬂnppx disc  with
greater storage density and lower
price will probably still be the
most popular storage system.

Every electronic processing
machine has an internal memory

104 INTERIORS JUN 81

in which the data processing ac-
tually takes place. This machine
memory is divided into two
parts: the Read-Only Memory
and the Random-Access
Memory. ROM is a permanent
memory in which the manufac-
turer has pre-programmed a set
of operating instructions for the
machine. RAM is the “working”
memory, whic: the operator fills
up with information to be proc-
essed and special instructions to
the machine (the program or
software). This internal memory
IS not the same thing as storage
memory; it is wiped blank when
the machine is turned off.

RAM and storage discs form a
unified processing memory that
can. for example, take informa-
tion off one disc. edit that infor-
mation and return it to the disc in
altered form or send it on to be

reproduced or transmitted. Of

course, there’s also the base level
of stand-alone machines that
have only internal memory with-
out storage capability; all work
on such a machine must be com-
pleted before switched off.

The cure for this accidental
erasability of the rRaM could be
the magnetic bubble memory,
originally developed by Bell
Laboratories, in which informa-
tion is processed by charging mi-
croscopic magnetic bubbles on a
small chip. Its advantage is the
bubble “remembers™ its charge
even after the power is off.

Video disc and/or videotape is
another storage medium that’s
going to make a big change in
the office of the future. Clarkson
College in upstate New York. for
example. has switched its library
from books to video discs at a
cost of 54 million. Using termi-
nals that look like a cross be-
tween a microfiche reader and
word processor terminal. Clark-
son students have instant access
to the video library. The video
discs take up a fraction of the
space of books. Twenty vears
from now, look for combined
storage systems in many offices
that will be able to access com-
puter memories, word processor
floppy discs and video discs all
from the same terminal.

INFORMATION
REPRODUCTION

Xerox started it all three dec-
ades ago, but simple wet or dry
plain-paper copiers are old hat
nowadays, when even type-
writers have a brain. What
makes a classic copier outdated
s the need to feed it hard copy.

You put a pifce of paper in a co-
pier, and it makes you another
piece of paper just like it. But
what if you don’t have a piece of
paper—just the electronic uutpul
from a word processor? And
what if you'd like the copy to ap-
pear in London rather than
L.A.? Enter the “intelligent”™
copier, which 1BM is calling an
“Information Distributor.” The
IBM 6670 has two micro-
processors and a disk memory
that can store information re-
ceived electronically from a
word processor, compulter or
teletext line. In addition to a nor-
mal copier, the Information Dis-
tributor has a laser printer that
prints 36 pages a minute. even
changing typefaces as it goes.

Wang, Xerox and Eastman
Kodak all have intelligent co-
piers either in production or
nearly so. The intelligent copier
eliminates the hard-copy printer
for many word processor users,
since it can feed computer out-
put directly to the copier and
make multiple copies. Even bet-
ter, an Ethernet system allows
the computer output to be trans-
mitted directly to multiple
copiers and printed simulta-
neously in remote locations.

But copiers, even those with a
brain, are at the bottom of the
rcprugmphlu heap. Hard-copy
printers have traditionally been
divided into high-speed “line”
printers with relatively poor
print quality, “correspondence”
printers that print much like a
typewriter, and “typositors™ that
provide justified and aesthet-
ically pleasing type.

These printer divisions are
blurring. General Electric has a
new line printer that runs at 510
characters per second. FU[ gives
print quality equal to *“daisy
wheel” printers that top out at 55
cps. Laser printers can provide
reproducible quality straight
from the processor. and type-
selter companies such as Com-
pugraphic and Mergenthaler
now have plate-quality phototy-
positors that can be inputed
directly from a word processor or
disc drive. With laser plate-
makers, it's possible to go
directly from the author’s rough
draft to book printing presses.

In an electronic culture., of
course, there's really no reason
to have books or magazines at
all. There are already two na-
tional news networks that pro-
vide information for subscribers
on home computer screens,.
transmitted over teletext lines.

Unless an individual subscriber
needs a permanent copy. which
he makes himself on his own line
printer, there's no hard copy in-
volved at all. Ted Turner’s inde-
pendent television news bureau
provides much the same service
for cable Tv subscribers.

By 2001, all this will seem em-
barrassingly tame. Bell Tele-
phone already has picture
phones with video cameras and
screens at each end. In twenty
years, these will be ubiquitous, if
not in every home, at least in ev-
ery corporate conference room,
with, of course, taping facilities.

Right now, video experts are
seriously proposing three-di-
mensional “holograph™ projec-
tors for home and office. A chient
could see a three-dimensional
“holograph™ of a proposed new
building instead of the tradi-
tional architect’'s model, for ex-
ample, then see computerized al-
terations right there in 3-p. He
could also see the effect of struc-
tural changes on stress loading,
materials and every other pos-
sible factor. That the chient 1s in
Kuwait and the architect in
Houston won't slow things down.

The holograph will be a 3-p
xerox, the ultimate office infor-
mation reproduction system we
can currently envision, Of
course, there is another group of
engineers who are straight-faced
about the possibility of breaking
down matter—actual objects or
people—into digital components
that could be beamed by satellite
and reassembled by a fantastic
intelligent copier. Can electronic
clones be far behind?

INFORMATION

TRANSMISSION
Right today, the US
Postal Service will transmit, via
satellite from New York to Lon-
don. any two-dimensional copy
smaller than 8'2 x 14. Elapsed
time: less than two seconds.
Cost: five dollars a page. Satel-
lite Business Systems. a private
consortium of Aetna, COMSAT
General and 1BM, has its own sat-
ellite in synchronous orbit and is
selling its use. sns and Intelpost
are the first steps for electronic
mail. which will replace most
hard-copy mail in twenty years,
Electronic communications
will use a variety of media, often
in combination. so that many of-
fices will have to be wired for all
of them. Within the office. Ether-
net cables will connect every ma-
chine with every other. much as

continued on page 124

now




Why decarate with copies
whenyou
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Before there were floral prints, there were flowers. And with the growing
popularity of natural colors and textures, flowers are the freshest idea in decorating
today. A seasonal bouquet 1s a perfect complement to that unusual vase or favorite
e Bt e e I ey g s e i,
themse]ves_ Their Varietjes and | a copy of “Flowers for Designers. 1-06-81 |
colors are nearly limitless. So are ~ FIGWERGEOR

the decorating possibilities.
Ky

Title:

The American Florists
Marketing Council has a booklet

full of fresh ideas about decorat- i
ing with flowers and plants. It’s Street
called “Flowers for Designers,” s Ll s e

and it’s free. Order yours today.

AMERICAN FLORISTS MARKETING COUNCIL
901 N. Washington St., Alexandna, Va. 22314
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ILLUMINATIONS continued
desirable. then controllable win-
dow coverings—horizontal
rather than vertical blinds. drap-
eries. vacuum-metalized solar
mesh shades. and the like—are a
good idea. The blinds should be
finished with diffuse. hght-val-
ued paint (definitelv not metallic
coatings,. specular paints or
chrome). Hornzontal blinds are
popular because they are contin-
uously variable and. when cor-
rectly set. redirect window light
upward to the cetling from
where it then creates useful
downward illumination. From
the standpoint of CRT/VDT view-
ing. skvlights may produce illu-
mination that is too glary and
variable for these closely con-
trolled conditions.

TASK-LIGHTING FOR

FLEXIBILITY

Acceptable task lights for the
CRT/vDT workstation are hard o
find, but they are important to

the total tlluminaton scheme

The tvpical under-cabinet-
mounted. linear fluorescent
luminaire may not be acceptable
when a display terminal 1s rest-
ing beneath it on a counter top.
The resulting light is often lo-
cated too far behind the kev-
board. and may create annoving
hot spots on the terminal enclo-
sure. Static-mounted task hghts
can be more effectively placed at
the left and/or right end of the
CRT/vDT table. where they
create oblique
light across printed materials ly-
ing to either side of the terminal.
Effective units are manufactured
by SPI/McGraw Edison and El-
liptipar. Flexible-positioned task
lighting is an ideal, since you can
move the source to suit your
changing needs. Little has been
produced to equal the traditional
architects” arm lamp. even

though the arm itself may get in
the wayv when attached to small
workstations. The Luxo Corpo-
ration has recently introduced an
interesting arm lamp with a rota-

projections of

table light source. It produces an
asymmetric light pattern, ori-
ented to direct glare away from
he operator and terminal
screen.

Some installations have suc-
cessfully used track-mounted in-
candescent spotlights to develop
specific illumination on paper
holders next to the operator’s
kevboard. To be effective. these
luminaries must contain suf-
ficient shielding (louvers or the-
atrical-type “barn doors™) to
prevent glare in the operator’s
screen or in adjacent screens.
However, incandescent, ceiling-
mounted lighting may not be ef-
fective in operating cost, air con-
ditioning, or maintenance.

Some success has been re-
ported where the ambient com-
ponent of the highting svstem is
mounted to the furnishings or
becomes free-standing, as a tor-
chiere. The resulting indirect
light bounces off the ceilings.
and provides very diffuse general
ilumination at a low level. With

low ceiling conditions (between
eight and 10 feet high). fluores-
cent uplight sources are particu-
larly satisfactory: with higher
ceilings. mercury vapor. metal
halide and t\en occasionally)
high or very-high-pressure so-
dium lamps may be desirable.
Advantages: Ambient illumi-
nants move as the furnishings
are regrouped, since they are at-
tached to them. For this reason.
they should end up in the correct
lighting position, no matter
where tasks are relocated.
Disadvantages: Although am-
bient illumination 1s spread
across the ceiling surface at a low
level (standard downlight lumi-
nairies concentrate their inten-
sity within a relatively small
aperture), some component of
the ambient illumination may
end up within the terminal’s of-
fending zone. there to be re-
flected in the screen as a light
haze. Of course, if high part-
nons surround the workstation,
continved on page 108

HALLER continved

Week 80, Haller Systems, which
includes twenty-two countries in
its international network, has in-
filtrated eleven Western states in
less than eighteen months.

A native of Johannesburg,
South Africa. Percy Hendler has
a background of twenty-five
years in office systems, Hendler’s
manufacturing concern in South
Africa was one of the early h-
censees of Haller Systems. Im-
pressed by the advanced tech-
nology of the system and the
foresight of its designer. Profes-
sor Fritz Haller. Hendler left his
company to become interna-
tional consultant for Haller Sys-
tems. When Hendler became
President of Haller, he moved
his family to (Jr.tngr: County,
near the company’s national
headquarters. In \ptll..‘ of Haller's
rapid L\;PJHNIH[‘I (it plans to have
systems in Chicago and New
York as well as in Canada and
South America within a few
years), Hendler feels that growth
I$ as important to the company

as m;tinl;linmg h|gh standards of

service 1o the chent.

Professor Haller is a Swiss ar-
chitect and educator whose ex-
tensive research and innovative
theories about the future re-
sulted in the Haller Svstem
“People can never believe that
the system was designed almost
fifteen years ago.” notes Percy
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Hendler. “We wanted a system
we could project into the year
2000 and know that it would not
become obsolete, No matter
what changes took place in the
office. we would be able to make
the changes in the system. Pro-
fessor Haller is constantly re-
searching new developments in
the office. He's doing a study on
the effect of the computer in the
1980s. and feels that there’s go-
ing to be a major push to im-
prove our technology. We're
very well poised at Haller to take
.id\dnlag:: of the situation be-
cause we have a unique system
that can work for today, tomor-
row, or the next day. In com-
puter technology. the equipment
1s changing very fast. It's quite
possible that what you bought
today will be obsolete next year.
We've been able to cope with all
the changes in the office in the
last ten years. People who
bought the system ten years ago
can add the latest |I?:|‘Illnb and
computer equipment to keep
themselves up-to-date. This is
especially important when you
consider that the already high
cost of equipment keeps rising.

I'he Haller System consists of

basic components and acces-
sories that can be refimished or
replaced at a minimal cost.”

Hendler is an expert analyst of

the office euvironment. He
speaks several languages and has

traveled extensively throughout
the world. With his inquisitive
eve continually studying the
habits of office” personnel, he’s
made some fascinating observa-
tions about the sociology of the
office. “I have operated in many
parts of the world with Haller
Systems,” he recalls, “and after
having seen many different envi-
ronments, I've come to believe
that if there’s one common lan-
guage between people, it's the
office. We may speak different
languages. look different, and
eat different foods, but the
world’s work habits are very
similar—especially the bad
habits. They seem to pop up in
the same form in offices all over.”
From his Orange County base,
Hendler plots a marketing
strategy for the country. “Before
Haller goes into a market.” says
Hendler, “the national sales
manager and | talk to architects,
interior designers, dealers. man-
ufacturers' representatives, exec-
utives, and other office person-
nel. We view the United States as
having fifty individual market-
places. Each state is unique, and
each has its own idiosyncrasies.
We try to be receptive to the
needs of each particular market,
as well as to the needs of the in-
dividuals who'll use the System.”
The mimiature Haller set 1s a
unique marketing technique that
accompanies sales representa-

tives on their calls. Its tiny pieces,
which fit into a transparent
“briefcase.” have proved a valu-
able tool when demonstrating
the infinite possibilities inherent
in the system. “Fritz Haller de-
signed the mudel system,” ex-
p]mnu Hendler. “Some people
can’t quite visualize how the sys-
tem will affect them. With this
three-dimensional model, how-
ever, they can analyze their op-
tions and see how easily the sys-
tem can be changed. Everyone
has a bit of the designer in him
and a bit of the child. The Tinker
Toy aspect of the model. as well
as the creative aspects, make
people feel they have a part in
planning their system. The proj-

ect becomes a team eflfort.”
Having Fritz Haller and his in-
novative ideas on the “team”
provides a constant challenge for
the company. His research antic-
ipates changes in the office that
can be incorporated into the sys-
tem. “l learned a long time ago
not to negate or disregard any-
thing Fritz Haller says.” con-
fesses Hendler. “It gives us a tre-
mendous edge to have a man
who's continually projecting
himself into the future \Ilhuugh
his ideas are very interesting and
often very controversial, nine
times out of ten, they're right.
And that makes them even more
interesting.” =
Lucinda Smith




“The Interiors Initiati
creates an office with

elegant townhouse ambiance?”

i1 ¥ I ==
i ...1'”

“The challenge we posed 10 a

noted designer was to design an
executive office that would express
the “residential feel” coming into
the contract field with elegance,
individuality and practicality.

The result of this trend-setting
Interiors Initiative is our executive
“Home Away From Home" that
illustrates how to make

work a pleasure.”

Interiors Initiatives spark ideas

that solve problems in new ways,
ways that attract clients and win
assignments. Good reason that 89,000*
interior designers, architects, end-
users and dealers, all volume
specifiers, read Interiors, and that

the most important manufacturers in
the field advertise in Interiors.

Join those readers and advertisers who
take the initiative, because for
subscribers and advertisers alike,
Interiors Means Business.

*3.15 readers per copy: Market Facts, NY, 1879

4

Beverly Russell, Editor-in-Chief
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f Spring in wallcovering and
both refreshing and charming

A soft. gentle evocation o

correlated rapric that is

You'll find them in Warner's Revere' Collection, Volume
3 to 5 colorways. Many with
f abrics. Revere is a continuing series of
::n'_'-m,,-t:-u' wallcoverings that combine warmth

t livability to your interiors. They re
all pre ylic coated and
washable. Warner's Revere Collection Volume Vil is

ow, at $19 95 The Warner Company
es, Chicago. lllinois 60606
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ILLUMINATIONS continved

the crr/vbpT will never reflect
this potential source of glare. Re-
cent studies suggest that furni-
ture-integrated ambient systems
are not efficient in energy con-
sumption, since light is lost as it
travels upward from the furnish-
ings, is partially absorbed by an
+ 80 percent reflecuve ceiling
and then falls back to the work
surface. Typical downlight, how-
ever, has only one, shorter path to
follow.

CEILING MOUNTED
LIGHTING

If ceiling-mounted fluorescent
ighting equipment is considered
for either the ambient or both
the task and ambient lighting job
(as 1t often is). then alternatives
1o the standard refractor (conical
prismatic lens) might be consid-
ered. Standard refractors tend to
present the CRT/vDT screen with
a very bright surface, whose im-
age is sure develop veiling
glare. The following improved
“closures™ (the elements through
which light passes), toget her
with their good and bad points,
enjoy current use:

Small-cell Parabolic Louvers:
When placed outside the offend-
ing zone of both human oper-
ators and their CRT/VDTS, success
has been reported when fluores-
cent luminaires are equipped
with +£% in. x %4 in. x ' in. cell
open louver with a specular
parabolic section. These louvers

go under such trade names as
Reflex {Kingxlnn Industries).

Para-lite (ALP), Parahex (manu-
factured under a General Elec-
tric license), Parabolic Louver
(Contemporary Ceilings), Para-
vent (Saentific Lighting Prod-
ucts), Paraflex (M & M Plastics).
and others. A diffuser sheet. with
its rough side facing downward.
may be installed above the lou-
ver to avoid direct lamp reflec-
tions on specular terminal sur-
faces, including their glossy
Input keys

Advantages: The louver bright-
ness 1s so low that an uhur\cr
may not be able to tell when the
luminaire is operating.
Disadvantages: 1. The shiny sur-
face of the louver ages poorly. If
dust, cigarette smoke or other
contaminants are present, the
louver's optical surfaces quickly
become diffuse and smudged in
appearance: the low-brightness
properties may be lost. We know
of no completely satisfactory
way to clean the louvers. This ex-
pensive luminaire closure may

4 circle 33 on reader service card

need replacement rather often.
2. The louvers are not particu-
larly efficient.

Large-cell Parabolic Louvers:
Darklites and Uminaires (Edi-
son Price); HVP and 90+ Para-
bolics (Lightolier), Parabolumes
(Columbia), Paralouvers (Day-
Bright), O-Parabolics (Mark
Lighting), and many more, are
trade names for fluorescent
equipment based on an open
parabolic-section louver whose
cell size may be as large as 11 in
square and 8 in. deep. The result-
ing combination of reflector and
louver 1s made of aluminum
sheet, and may have either a
specular or spread finish that is
silver or “champagne gold™ in
color
Advantages: |, While the aper-
tures are not as dark as their
smaller-sized, parabolic louver
counterparts, they offer -effi-
ciencies approaching 80 percent;
a refractor may give 60 percent,
louver 50 percent efficiency.
Maintenance may be so im-
proved that a job will only suffer
a 15 percent drop in light output
at mid-life, as uppmgd to the 25-
40 percent loss prLd:LIL'Li for re-
fractor or louver systems
3. Visual comfort for observers

may be 30 percent higher than
with standard rLIr.iL[UH losures
Disadvantages: If observers look
straight up, they may see lamp
images. However, this is an un-
usual condition, encountered in
elevators and certain decorative
installations

Low-brightness Lenses: Al-
though neither as dark as the
small parabolic louver nor as ef-
ficient as the large parabolic lou-
ver, the Refractive-Gnd lens (by
Holophane) offers a solid closure
with comparatively low bright-
ness. Here. a diffuser sheet
(called an interface) may also be
installed above the refractor to
avord direct lamp reflections on
specular terminal surfaces
Advantages: 1. Since the surface
1s mostly within a single plane, it
1s easier to clean than the small
parabolic-section louver cell
2. Large louvered luminaires
may be eight or more inches in
recessing depth. A refractive-
grid luminaire can be five inches
-.ifcp this is useful where recess-
Ing depth is restricted
Disadvantages: 1. We know of
only one supplier for this special
product.

. The refractor surface looks
like a plate of clear marbles,
each about 4 n. in diameter
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When opportunity knocks,
how will you answer?

Get ready today to build your practice tomorrow. Open new doors with
a low-cost trial membership in the Designers Book Club. Start now by
selecting any three of the valuable books or sets below—worth as
much as $89.20—for only $9.95!

Take any three books or sets (value to $89 20) for Only $9.95!

Check the tear-out card for membership details—pick
your three introductory selections—and join today!

BEST BATHS

#072843 $25.00 #0?5966 $17.50 #07305X $24.95 #070727

. Bt‘titllmﬂ

#07398X  $32.80 _ #072819  $26.50

Design for
Independent
Living

lh

I #070867 $22.50 #071405 $25.00 #071324 $22.50 #073521 $16.90

I B



N Ives ar thetTouch of a butiton <

e

Q

ambiance™ is a new and com-
pletely unique lighting control system,

ambiance™ is unmatched by any
other system for operating ease, cost
efficiency and reliability. You literally
select the "ambiance” of a room with
the touch of a button.

ambiance™ systems begin fo pay
for themselves immediately, by sav-
iIng maintenance, installation, energy,
lamp and air conditioning costs.

ambiance™ uses a dual-function
digital control module to establish
lighting levels for six lighting chan-
nels. Each combination is then stored
and recalled with the same push-
button control. Up to six of these
combinations can be stored.

ambiance™ provides control for
virtually any lighting situation, includ-
ing multiple-room, partitioned
applications.

Write or call for
our free Ileroture

Kliegl Bros.
32-32 48th Ave,
Long Island City
New York 11101
2121786-7474
Telex: 960158
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ILLUMINATIONS continued
Designers may feel that this tex-
ture is disturbing.
3. Like all refractors, this one is
not particularly efficient.
Polarizing Lenses: Multilayer
polarizers have been used as the
closure in fluorescent luminaires
to reduce veiling glare. The idea
1s to produce results much like
those seen through polarized
dark glasses. This matenal pro-
duces vertically plane-polanzed
light at all points in a room from
what looks, on casual observa-
tion, to be a typical, untinted dif-
fusing panel.
Advantages: Glare is reduced on
all specular surfaces.
Disadvantages: 1. Observers re-
port that the luminous panels
look “muddied™ or unevenly
bright
2. The luminaire aperture 1S not
as dark aswith other treatments.
3. Only one company. the Polr-
1zed Corporation of America, of-
fers these lenses.
4. They may be costly.

FLEXIBLE WIRING

Wiring svstems. allowing ceil-
ing-mounted luminaries to be
repositioned out of the offending
zones with mimmmum difficulty,
have become particularly impor-
tant in anv area where CRT/vDTS
may be regrouped. Surface-
mounted track svstems are In

common use, On the other hand.
recessed flexible wiring 1s rela-
tively new. It operates much hke
a coordinated system of flexible

Flexible wiring

Luminaries
mounted in an access ceiling are
not “hard wired:™ they are sup-
plied with coded connectors that
key them into the correct control
circuit and voltage. Inter-
connecting wiring that would or-
dinarily be placed in rigid con-
duit is passed through channels
or flexible armored cables, which
contain mating connectofs. To
relocate a luminaire, the connec-
tors are parted, the luminaires
moved. and the circuiting re-at-
tached—all without special tools,
soldering or changes to the per-
manent electrical distribution
system. Manufacturers include
Electro/Connect (DayBrite/
Emerson Electric). Reloc (Lith-
onia Lighting). Architectural
Power Systems (American Mod-
ular Systems Designs), and
Wiremold

FURTHER
INVESTIGATION

We have just scratched the sur-
face of problems that may very
well rule future office lighting
practices. For this reason, the In-
ternational Association of Light-
ing Designers and the New York
Academy of Optometrv have de-
veloped a study group on the
lighting and vision parameters
proposed for crT/vDT oOffices.
For further information on this
study group, contact: Ms. Joanne
Lindsley. 1atp Executive Direc-
tor, ¢/o Syska & Hennessy, 11
West 42nd Street. New York.
NY 10036 (212-921-2300). #

extension cords.
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Xetran,/ e seee

Introducing our latest miracle.
The Xetron Contract Design
Furnishings Library.

It's a specially-designed automatic
microfiche system that contains the
complete catalogues of more than 350
contract office furniture manufacturers.

That'’s 40,000 pages of pictures,
specifications and prices. All stored on
400 microfiche pages that fit neatlyina
4x6x12" box.

When you subscribe to the Xetron
Contract Design Furnishings Library,

xetron.,

+ LN Fugs
‘;_“’-:1' M (s

we supply you with our microfiche
satalogue hbrary and a custom-
designed microfiche reader:

We also provide a weekly
catalogue uptllatr service which keeps

you informed of new products and new

prices. Every week.,

S0 a subscription to the Xetron
library means that the latest product
information of more than 350
manufacturers is always at your
fingertips.

And if you're worried about the

subscription cost, here’s another
miracle. The complete Xetron library
system will cost you about $1.10 a day.

For subseription information on
the Xetron Contract Design
Furnishings Library, write or call:
Xetron, 400 N, State Street, Chicago,
[L 60610, (312) 321-0224.

And make our latest miracle your
latest miracle.

xetron”

Sew how Netnn worke sl Neocon B Merchandiee Mart  Space S50
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The Chairman of Cyanamid

Asks you to help

build a

healthy America...

through savings.

James G. AfMleck

Chairman of the Board

Chief Executive OfMicer
American Cyanamid Company

As Chairman of the U.S. Industrial Payroll Savings
Committee for 1981, he seeks your assistance to provide a
means for your employees'growth and security through
consistent savings. The Payroll Savings Plan is a proven
way for your company to build financial strength for your
employees. Help them to prepare for their futures by
promoting the program’s thrifty ways.

Lend vour support, it’s a fringe benefit that costs your
company very little. And it provides the U.S. Treasury
with the lea-* inflationary means of financing government

1981 U.S. Industrial Payroll Savings Committee

National Chairman
James G, Affleck
Chairman and CEO
American Cyanamid Co

Joseph B. Flavin
The Singer Co.

W. A. Franke
Southwest Forest

Industries

Alan C. Furth
Southern Pacific Co.

Avram J. Goldberg
The Stop & Shop Cos., Inc

W. L. Hadley Griffin
Brown Group, Inc.

The Honorable Harold J. Haynes
Richard Arrington, Jr. Standard Oil Co. of
Mayor of Birmingham California

Ralph E. Bailey Robert P. Henderson
Conoco Inc. Itek Corporation

William M. Batten Ralph L. Hennebach
New York Stock ASARCO Ine.

Exchange, Inc Robert R. Herring
H. J. Bolwell Houston Natural Gas Corp
hlldtﬂnd‘H{.lﬁﬂ l.'(:-rp. wﬂ\".'l'l?" M Hoffman

Charles L. Brown Tiger International, Inc
American Telephone & John J. Horan

Telegraph Co. Merck & Co., Inc

John H. Bryan, Jr. - ; o
Consolidated Foods Corp iﬁiﬂﬁg‘i;ﬁ}?f“kh
Philip Caldwell The Honorable

Ford Motor Co. Fob James
Albert V. Casey Governor of Alabama
American Airlines, Inc. P Ress Johnson

Robert E. Davis Standard Brands Inc
Thiokol Corporation James R. Kerr

E. Mandell de Windt Avco Corporation

Eaton Corporation E. Robert Kinney
John W, Dixon General Mills, Inc
E-Systems, Inc.

Members
Fred T. Allen

Pitney Bowes, Inc

programs. A healthy America can only be built by helping
our government fight inflation.

Do your share. Offer your employees an opportunity
to Take Stock In America with the regular purchase of
United States Savings Bonds through the Payroll

Savings Plan.

For more information, write to James G. Affleck,
Chairman and Chief Executive Officer, American

Cyanamid Company, Berdan Avenue, Wayne, N.J. 07470.

William A. Klopman

Burlington Industries, Inc.

M. J. Lapensky
Northwest Airlines, Inc.
Lewis W. Lehr

3M Company

Norman M. Lorentzsen
Burlington Northern Inc.

Donald S. MacNaughton
Hospital Corp. of America

Richard B. Madden
Potlatch Corp

Richard J. Mahoney
Monsanto Company

Walter J. McCarthy, Jr.
The Detroit Edison Co.

John F. McGillicuddy

Manufacturers Hanover
Corp

H. Barclay Morley

Stauffer Chemical Co.

John D. Ong
The B.F. Goodrich Co.

Charles R. Pierce
Long Island Lighting Co.

Charles M. Pigott
PACCAR, Inc.

Charles J. Pilliod, Jr.
The Goodyear Tire &
Rubber Co.

John B. Ricker, Jr.
The Continental Corp.

U.S. Steel Corp.

Robert M. Schaeberle
Nabisco, Inc.

William S. Simpson

Raybestos-Manhattan, Inc

Robert 1. Smith

Public Service Electric &
Gas Co

Merrett R. Stierheim

Metropolitan Dade County
Manager

(zeorge A. Stinson
National Steel Corp.
William B. Stokely, 111
Stokely-Van Camp, Inc
Irving l. Stone
American Greetings Corp

Robert K. Timothy
Mountain Bell
Telephone Co.

E. D. Walker

Univ. of Texas System

L. Stanton Williams
PPG Industries, Inc.

William B. Winter
Bucyrus-Erie Co
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% 3') of the glassfiber reinforned mnaglacu chair
New York NY 10155 W m-l? ester produced by Artermide. lar* Gaudl armchair

Telephone: (212) 980-0710 !:1 is a thermosetting plastic (solidites  Viearle lounge chair

ceader Service 15) 421 W?Mm'n EIE} 573-0687 under heat) wﬂh excellent lensile lable
i e (612) 874 -6600/Boston strength and high resistance 1o (legs in Reglar®, top in oak or white
617) 423-0040/Los impact, scralching. high lempera-  laminate)
213) 421+ 1B??!Dallaa ) 651+ 1556 tures, and liquid cleaning agents I
Jackson (601) 362 has antistatic properties and is totally The new Artemide color catalog i1s
}231 &Damer 303) 455 3666 weatherproof Reglar® colors, now available Please request one on
nsas City (816) 252+ 23!5! Louts integrated in the material, have great  your letterhead
(314) 241+ 12 : brilliancy and chromatic stability
iar' products have been tested
for ammmhty
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[ ] | would like the
competitive edge of the
ideas and the-up to-date
professional news only
Interiors brings me.

Please enter my subscription for term marked

U S & Possessions Canada Fareign ’r
Diyear $20 [1821 3844 |
02 yaars $36 Js38 L[] 584

D £ | -.rt_‘—.if.‘-;. 's:“a [:1- 5-5 1 ::! 51 T.;.';.‘L |

[} payment enciosed -
O till me later

Name
Company
Address

City, Siate, Zip _
Signalure

I am a practicing professional
(Please check most appropriate box)

0 1, Inlenor designer of interior design tirm, including
space planner and industnial designer, engaged In
contractcommearcial work

O Architect or architectural firm, inCluding space
planner, engaged in contract/commercial work
Contract lurnisher, speciier and supplier for
commercial intenors, othce turniture dealer, turniture
or departmeni store with contract/commercial interior
gdesign services
Buyer/specitier, in-housa archilec!, space plannas,
intenof designer for corporate headquarters
educatonal institlutions, hotel, molel, restaurant
governmen! builldings, transportation facilites
thaalers recreational laciities, and other opearations
Contractor, butider, deveioper and reallor with
contracl/commercial/iniencor design services
Othet institutional buyers, specihers, ttled super
visory personnel for banks, medical instaliations,
building managemant, supermarkets, government
officials, libraries, and others allied 10 the held

O 7. Student of inténor design or architecture

1 8. Manufaclurer and manufacturers’ represantalive

1 9. Other (please specity)
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Please check one box in each category
Primary Job Function:

1 0O
2 0O

interior Designes 3 O industrial Designer
Architect O Other

please specity

Primary Business

interior designer of intenor design firm, mcluding
space planner ang indusinal designer, engaged in
confract/ commearcial work

Architect or architectural firm, including space plan-
ner, engaged n contracl’ commercial work

| Contract turnishar, spacifier and supplier lor commer

cial interiors, office fumiture dealer, furniture or de-
partment store with contract ' commaercial intenor de-
ugn senices

Buyer  specifier, in-house architect, space plannes
intenor designer tor corporate headguaners, sduca-
tional mstitubions, hotel, motel, restaurant, govern-
ment bDulldings, transportaton facilies, theaters
recreaational facikbhes, and other opers* ons
Contractor, builder, developar and reallor with con-
fract!/commercial intenor design services

1 Other institutional buyers, specifiers, litled supervi-

Reason tor Inguiring

|
oJ

Type of Project

K I
L

sory personnel for banks. medical installations, bullg-
Ing management. supermarkets, governmen! officials
libraries, and others allied to the field
Student of interior design or architecture
Manutacturer and manufacturers’ representative
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N[O 75% Contract
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25% Contract
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Type ol Project
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ner, engaged in contract’/ commercial work

Contract turnishar, specilier and supplier lor commer -
cial imteriors, office lurniture dealer, furniture or de-
partment store with contract/ commercial interior de-
sign services

Buyer / spacifier, in-house archilec!, space plannar
interior designeér for corporate headquarners, educa-
tional institutions, hotel, motlei, restaurant, govern
maent bulldings, transportabon facibes, thealers,
recraational tacilibes, and other operahions
Contractor, bullder, developer and realtor with con-
ract /commercial interior design services
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interior designer or intenor design hirm
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Architec! or architectural firm, inciuding space plan-
ner, angaged in contract/commercial work
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sign services

Eulp'm specifier, in-housea architect, space planner
interior designer for corporate heagdquarterns, aduca-
honal institutions, hotel, motel, restaurant,. govern
ment bulldings, transportation facilities, thaaters
recreatonal faciiibes, and other operathions
Contractor, bullder, developer and realtor with con-
tract/commercial intenor das.gn sarvices

Other institutional buyers, spacifiers, hilled supervi-
sory personnel for banks, madical installations, build
ing management, suparmarkets, governmeant officials
libranes, and othars allied 1o the heid
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Philip Graf "

Custom Handprints ® Fabrics
Wallcoverings in Stock

979 3RD AVENUE, N. Y, C. - PL 5-1448

ATLANTA: McCormack & Co MINNEAPOLIS: We Limited

BOSTON: George & Frances Davison MONTREAL: Reveillon Inc

CHICAGOD: The Warner Co NEW ORLEANS: Foster House
CLEVELAND: Design for Walls PARIS: Nobilis

DALLAS: Gerald Hargett PHILADELPHIA: )} W Showroom
DETROIT: E. ). Enterprises SAN FRANCISCO: Lawrence/ Green Lid
HOUSTON: Gerald Hargett ST. LOUIS: J M L Associates

LOS ANGELES: Directional West SEATTLE: Stephen Earls

MIAMI: Hugh Cochran TORONTO: Lyons Wallcoverings

WASHINGTON, DC.: ]| W Showroom

We're
all you need
to know about

BRUCE
wood floors

This 1s Bruce Villa Nova
Plank™ , a no-peg random
width plank, available with a
smooth or wire brushed finish in
Mellow or Harvest Brown or
unfinished. Glues down over
concrete and most other sub-
floors

See the complete Bruce line
at either of our convenient
showrooms, where you can
choose from the largest wood
floor collection in America.

Most floors in stock for im-
mediate delivery or installation

Hoboken
Wood Foors

969 Third Ave.. New York City
(Corner 58th St.)
100 Willow St., East Rutherford, N _J
(212) 759-5917 (201) 933-9700
286 Congress St., Boston, Mass
(617) 451-2110

Send frve Lj'rrl'f.r:rﬂ fim fr;” color broghure

Preserve
interiors!

Beautiful, custom-designed IN-
TERIORS Library Cases keep
Issues always at your finger
tips for easy reference. These
elegant midnight-blue cases
embossed in gold leaf are hand-
some, sturdy, washable, and
will preserve your copies while
conserving space and reduc-
ing clutter. Each case complete
with gold transfer to record
volume and year. Satisfaction
guaranteed Or your maoney
back. INTERIORS Library
Cases available in two sizes
Please specify when ordering
below

To: INTERIORS Library Cases, P.O. Box 5120,
Philadelphia, PA 19141
Prices: $5.95 each; 3 for $17; 6 for $30.

My check or money order for § is enclosed Please send me
INTERIORS Library Case(s) for issues Apnil 1976 o present
INTERIORS LIBRARY Case(s) lor issues prior fo the April 1976 issue

Name —— -
(please print)

Address_________ -

City : —_State o —

MMI“IMM.MMU&,M@
$1 per case for postage and handling. US currency only.

Task
ambient

lighting
Fromthe |
pioneers

e S SRS SR S S S — S S S— — — — — S T — S —

Light up, down or from the |

side precisely and efficiently
with equipment for any
requirement and for use with
any furniture or partition system.

|
Designed by Sylvan R.Shemitz. ]

elliptiparic

Robert Edwards

Vice president engineering
145 Orange Avenue

West Haven, CT 06516
203-932-2266

~ircie 40 on reader service card
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OFFICE AUTOMATION continued
intercom lines connect every
desk today. Telephone lines will
be used for evervthing from elec-
tronic mail to picture phones.
and by 2001, a majonty of the
nation’s phone lines will be mi-
croscopic glass fibers carrying la-
ser beams

Laser phone lines are prac-
tically made for electronic trans-
missions. Laser lines work by
translating the analog electrical
impulses received from the tele-
phone handset into digital “on
ofl” or *0/17 signals. which are
sent by blinking lasers and re-
constituted at the other end
Conveniently. all electronic
processing equipment uses the
same digital on/off signal to ma-
nipulate. store and transmit in-
formation

foday’s telephone equipment
ranges from central computers
transmitting data over inter-
national distances bv satellite
and modulated small
home computers with teletext
pads that accept a standard
touch-tone handset. Tomorrow’s
telephone-based equipment will
be able to handle anv informa-
tnon—including computer break-
downs of color photographs or

laser to

printing separations—that can be
translated into digital form.

Cable television 1s going to be
a tremendous boon for informa-
tion handling. Within a few
vears, a nationwide gnid of cable-
vision wires will reach into every
home and office in the country
Unlike the dig]l.l“h.‘d ["#!IHHL‘
lines. cable television can trans-
mit virtually any sort of printed.
electronic or visual matter and
control who receives it through
rental charges. Electronic maga-
zines and newspapers. electronic
lending libraries—the possi-
bilities are endless for commer-
clal explontaton.

Radio and television trans-
mission from point to point or
via satellite will be combined
with all the other methods. Satel-
lites have been for tele-
vision transmission for decades,
and imdividuals can buy
S3000 private antennas that can
these international T
transmissions. Using encoded
iransmissions, privale corpora-
tions can already beam messages
from continent to continent
Twenty vears from now. these
messages could include picture
phones. teletext, electronic mail
and cvbernetic machine-to-ma-

lI\L‘ki

ThEY WA

rceccive

chine communications.

In the past year. a whole new
industry has cropped up in mak-
ing sophisticated mobile tele-
phones utilizing silicon chip
technology. No bigger than a cB
radio. these batterv-powered
phones are no longer restricted
to the back seats of chauffeured
limousines. The potential is stag-
gering. Hand-held mobile phone
extensions similar to the old
walkie-talkie are already on the
market. The next step is the mo-
bile picture phone. combining
today’s miniature portable tele-
visions with the mobile phone.
And the step after that s to com-
bine the mobile phone with both
a descendant of the pocket calcu-
lator and the new hand-held
electronic portable typewriter
just introduced by Sony.

I'he technology already exists.
in other words. to build a port-
able. full-service computer ter-
minal/word processor with
which vou would be connected
to virtually the enure civilized
world. by telephone. television
and data processor. and to build
it inside a briefcase. at a price
nearly evervone can afford

Where does that leave the of-

fice of the future? In the palm of

vour hand-—literallyv. If even a
fraction of the possibilities come
true in the next twenty vears, the
period from 1980 to 2000 will see
more change in the way we live
and do business than in any pre-
vious century. Most bewildering
1s that it won't happen gradually.
One day, in a few years, you'll
wake up and realize everything
has changed because of this tidal
wave of silicon-chip electronics.
Then vou'll lie back on your
Hawaiian beach chair. open
vour briefcase computer termi-
nal and start calculating the roof
loadings for that new high-rise in
Anchorage, using the data you
have stored in vour New York
computer bank. In seconds. a
foot-high model of the building.
complete with your alterations
a laser holograph of uncanny
realism—will materialize—inside
vour open briefcase. and in vour
Alaskan chient’s bnefcase simul-
taneously. You'll talk to each
other on your picture phones at
the same tume, and the computer
will record every word for future
reference. You don’t believe it?
Let me leave you with Computer
Axiom Number One: What's
Happening . . . Has Already Hap-
pened. Think about 1l L

accessories

circle 42 on reader service card
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In Stock

Immediate Delivery

(212) 688-2243

Fuller Office Furniture

-
[

Catalogue on Reqguesl

FULLER

New KNOLL
“Diffrient Chair”

In stock for immediate delivery.
Available in oxford blue, royal blue,
evergreen & black fabric.

E A

=

+ 1 >
i = =
| |

. -
=

a A.BLANK, nc.

88 Brood St., New York 10044 (212) BO 9-8884
5300 Powerline Rd., F. Lauderdale, Fia. 33309 (305) 7761610
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Hand-crafted in pure brass
and/or stainiess steel...

Collectible tables, beds & headboards
by Wesley Allen ez, i, - 5

America’s finest quality and most authentic Controct Divisir

designs, traditional and contemporary pure 1001 Eqgy 604 Depyt gre

brass beds and headboards; contemporary Los Angey Street

styles also available in stainless steel. (213) 231. d?? CA 90001
The new "Collectibles—tables and accesso- foll-ree: gog S NAtionwige

4212122

ries in both pure brass and stainless steel.
New color catalogs free on request.

FLAME (HECK

the fire retardant process for fabrics

Providing vertical test certificate (N.FEPA. code 701/small
scale) on all treated fabrics, including poly/cottons, many

nylons and other difficult blends. Free testing available
on one yard samples sent to us.

for further information, please call br write:

Fiber-Seal of New York, Inc. Department |
214 East 52nd Street New York, NY. 10022 (212) 888-1070

circle 45 on reader service card
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RATES: 80¢ per word per insertion. $40.00 minimum
PRODUCTS ADVERTISING: 20¢ per word —$50.00 minimum

DISCOUNTS: 5% discount for 6 consecutive insertions: 10% dis-
count for 12 consecutive insertions.

PAYMENT MUST ACCOMPANY ORDER. Allow 10 words
for our Box Number address and $1.00 for handling.

CLOSING DATE: date;
publication date.

ADDRESS ALL AD ORDERS: Classified Ad Dept..
INTERIORS,
I515 Broadway, N. Y., N. Y. 10036.
Phone: 212/764-7431.
Toll Free 800/223-7524 outside New York State.

25th of the second month preceding

Position Wanited Position Available

Services Representatives Wanted

Miscellaneous Business Opportunities

her

Ad copy

Enclosed 1s my check for §

Name
Address
City State

Ielephone =

POSITION AVAILABLE

FURNITURE INDUSTRY PLACEMENT SPECIALIST—DAN LEVY specializes in the place-
ment of I'h(,'nlpil.' in the \hnl-d“ﬂfhn:_ and contract furmiture industry. Dan’s the man
1o see whether you are looking for that next career move or for the “Mr. Right™ 10
fill an openming with your company. DANIEL |. LEVY. MANAGEMI NT RE-
CRUITERS. 16133 Venture Bl., Encino, California 91436 (213) 986-6300

ARCHITECTURAL WOODWORKING. UNIQUE SALESPERSON. Long Island contract fur-
niture dealership seeks person o promote custom woodworking department o ar-
(l'l“l.."{ll]f;ll'.dﬂ'-lgn and l.'nl'punlh' community E Apenence in 'l.,"wrll‘l'i.lllﬂl_', draw ng
shop methods s required. All-around shop ability from inception through installa-
ton necessary. Send resume/references to Box 4260, Interiors, 1515 Broadway.
19th floor, New York, NY 10036

RITASUE SIEGEL AGENCY—Architecture, Interior and Retail ;IL'stE:n specialists are
recruited by Ms. Woody Gibson for creative international and national corporate
and consultant clients. RitaSue Siegel directs Graphic and Industrial design spe-

cilties. You are invited to submit confidential resumes. All fees emplover paid
Affiliates in LA and Zunch. 60 W, 55 St NYC 10019 (212 586-4750

INTERIOR ARCHITECTURAL DESIGNER/PROJECT MGR. with fast growing prestigious
southern design firm. Wide range of current projects include major corporations
resorts, financial and health care institutions. Requirements: (1) Degree in Archi
tecture or an Interior Design Degree within an architectural curriculum. (2) Min-
imum 6 years. experience in the intenor architectural field wath emphasis in corpo-
rate -.it."slgn (3 *\hlhlj. o take ruxpnnﬂhﬂnu for I.ug_u mlenor ..jrnl_!n projects from
imitial client contact through construction administration and to communicate well
with corporate executives. (4) Ability to supervise drafismen and junior devigners
Salary commensurate with ability. Please send resumes/slides to Debbie Young
Business Manager. Mary Johnson and Associates. 263 Cournt Avenue, Memphis,
™, 3R103, or LJ“ 901/522-1259

126 INTERIORS JUN 8I

DecoORATIVE ARTS PERSONNEL AGENCY . .. Merchandise Mart Chicago. Spe-
cialists in recruiting interior designers and decorators and personnel for allied posi-
tions. This includes color and style coordinators. showroom personnel. Nationwide
service onented to quality. Because of our professional background and our expe-
rience in this field, our screening is not equaled elsewhere. This service is endorsed
by The Hlinois Chapter of the ASID. Call Mrs. Anne Wimbush, Director (312) 642-
9449. We have good openings for commercial Interior Designers with three to five
vears experience. mainly Midwest locations

SENIOR INTERIOR DESIGNER IMMEDIATE POSITION AVAILABLE. Professional degree
minimum 4+ years of commercial interior design and planning expenence. Client
contact and project management skills necessary. Small. well-established, high
quality intenor architecture, design and planning firm located in Portland, Oregon
Resumes to: Box 4262, Interiors. 1515 Broadway, 39th floor. New York, N.Y
10036

ASSISTANT/ASSOCIATE PROFESSOR IN INTERIOR DESIGN, Tenure track starting Sep-
tember |, 1981, Teach and coordinate intenior design courses at all levels. MA
M.FA. or M. Arch. with teaching and/or professional experience required
Strengths in related design areas desireable. Send slide portfolio, vita, and refer-
ences by July 15, 1981 10: Tom Gondek. Acting Chairman, Dept of Design. North
Dakota State University, Fargo, N.D. 58105. Affirmatve action/Equal Opportu
nity Emplover

DESIGNER, DESIGN OPPORTUNITY. Well-established Long Island contract furniture
dealership secking design manager with minimum 5 vears experience. Strong sys
tems capabilities, knowledge of contract furnishing. space planning abilities re
quired. Opportunity for creative person to develop a department in established
market. Send resume/ references to Box 4261 Interiors. 1515 Broadway. 39th floor
New York, NY, 10036

LECTURESHIP IN INTERIOR DESIGN starting September |, 1981, Teach and coord
nate intenor design courses at all levels. M A, M.F A, or M. Arch. and teaching
and/or professional experience required. Strengths in related design arcas desir
able. Send shide portfolio. vitae, and references to: Tom Gondek, Acting Chair
man, Dept. of Design, North Dakota State University, Fargo, N.D. 58105, Affirma
tive action/ Equal Opportunity Emplover. Deadline May 31, 1981 or extended
untl hilled

e tﬂbtamc cwﬂbncomm
2036938551
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IT TAKES m{;\s

Bars
Dividers
Partitions
Handrail
Armrail
Footrail
& much

Lo impress some people.
914 ¢ 878 ¢ 4901

837 Harmony Road
RD#2 Box 670 Pawling, N.Y. 12564
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FACE DOWN!

Here’s your crank complaint for
the day: Personally, I'm getting
quite weary of seeing Beverly
Russell's photograph all over the
pages of INTERIORS. The April is-
sue contains six separate visages,
all gnnning ear-to-ear. Never
having met Ms. Russell, | can
only assume from her smiling
countenance that Ver
pleasant person to know. But she
does seem to be after some cult
of personality! As a potential ad-
vertuser, this disturbs me. Do we
se¢ this in Interior Design or
Contract? No—nor anv other
book that even pretends to pro-
This practice
smacks strongly of the “intenor
decorator™ syndrome and, for
me at least significantly lowers
the status of this otherwise well
done magazine

Constructively vours,

Glenn A. Osborn, Manager
Marketing Communications
Interior Products Uperaling
Division

she's a

fessionalism

Owens-Corning Fiberglas

Toledo. OH

Ed: When I arrived at INTERIORS
in February 1979 it was felt thai
personal exposure was necessar)
to build a stronger profile for the
magazine. Visibility has
ated 22 lecture/seminar invita-
tions over the past 28 months,
valuable opportunities for spread-
ing the industry message to con-
tract design groups coast to coast
But, touche, I will try to be more
faceless in future—and that's for
recognizing our otherwise well
done magazine! (BR)

ENERGY EXCHANGE

The March article in INTERIORS
on the Radisson Plaza hotel very
much interested me. We are a
design/build Hvac firm and
recently completed a similar
project in Harvard Square, Cam-
hrldgt‘ appropriately called
The Atnum. We worked with
Architects Sert/Jackson Associ
ates and Cambndge Seven and
with Tumner Construction. Our
system also emploved Aclive
and Passive solar assist in con-
juntion with a water to air heat
recovery heat pump system and

ECncr

emploved what we considered to
be the latest praticable tech-
nology at that time

We have several good sized
projects “on the boards™ now,
and since we try to keep up with
the latest advances. we would
very much like 1o meet with the
architect of the Radisson project
and visit the installaton
Nick Ferren, President
I'he Ferren Co.. Inc
Boston, MA

BOUQUETS
Our thanks to
Beverly Russell for participating
in Condes "81 and for being very
optimistic about next vear, |
We all wish she would come
back to Dallas soon for one our
markels
I'rammell Crow, Jr., President

Dallas Market Center ( ‘ompany
Dallas, TX

| am delighted with the INTERI-
ors article (April) on the Pru-
dentual Washington Street proj-
¢ct. | found the editonal to be
accurate, inspired and satisfying.

Editor-in-Chief

Others who have been involved
in the Prudenual project and
who have seen the article were
L‘LiLJLIH‘a excited

Karen Daroff

Daroff Design Inc

Philadelphia, PA

I'm thrilled with the April issue
of INTERIORS featuring Back-
street Restaurant. The wnite-up
1Is marvelous and Jon Naar's
photos are greal

Mark Simon, Al

Moore Grove Harper

Essex. C1

We are proud and happy with
INTERIORS™ supplement (Febru-
ary issue) on the Hyatt Regency
Dubai. We sincerely thank you
for this and are now looking for-
ward to receiving reprints
Helmut Herfurth,

Area Director Operations
Hyatt Regency

Dubai

SPEAK OUT

Write 1o INTERIORS, 1515
Broadway, New York 10036

690 N. ROBERTSON BLVD.
LOS ANGELES, CALIFORNIA 90069
(213) 657-3752 / (213) 657-1051

TURTLE CREEK BUSINESS CENTER/109

ATLANTA DECORATIVE ART CENTER/320

1931 NO. INDUSTRIAL BLVD.
DALLAS, TEXAS 75207
(214) 744-1269

Showroom Hours

351 PEACHTREE HILLS AVE., N.E
ATLANTA, GEORGIA 30305
(404) 261-4061

Mon. thru Fri.: 9 AM to 5 PM, Sat.: 9 AM to 3 PM, Atlanta closeua Sat




SOFTWARE STORAGE

»
Floppy disks, microfilm or microfiche cassettes, tape reels, disk packs or
in today’s automated office. Shown here are units that are available

Desk-top, shelf or drawer
disk storage. National.

Workstation with Docu-Mate -

' file storing hanging printout.
Along top of page is Optimedia
cabinet shown with 12 different Docu-Mate 3-hole binder with built-
customized arrangements. in easel for standing and hook for
Wright Line. hanging storage. Wright Line.

ThinLine Conserv-a-file

stores 34 1 in. binders per
tier. Supreme Equipment.
Pedestal m

Ll ﬂ
Ing printoy dule stores hang.

. National.

.Nnt‘iﬂ““"’ Filing devices include cartridges, Detail of hanging binders for
. binders, folders and document DP printout. Wright Line.
s:'““' —_— : holders. Wright Line.
from s:r: Sforage unis
ry ul'li?q:_




e ——

el

cartridges and printouts are essential software information components
with customized details capable of handling all types of data information.

i

End hook cartridge. Wright Line. Diskess
ea

National. asel albym,

Documentation in

shelf, Wright I.In.“” onrollout

" - |
Printout drop-filed in Docu-Mate's
hanging frame. Wright Line.

Mega's Media 03 hangers National, circle 215. Sperry Univac, circle 216. Supreme Equipment & Sys-

allow single point, slide-in tems, circle 217. Tab Products, circle 218. Wright Line, circle 219.
channel or drop filing of

printout. National.
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PEOPLE

SPOTLIGHTING SOME
DESIGNERS WHOSE WORK
APPEARS IN THIS ISSUE

Left to right: Gensler's experienced design team for KPIX of-
fices—Charles Kridler, Lovise Elmquist, and Rick Emmons.

harles Kridler (KPIX,

page 68) is a vice-presi-

dent of Gensler and Asso-
ciates in San Francisco, where he
has been architect, project man-
ager and/or design coordinatos
for many of their major projects;
he also has had extensive expen-
ence with many of the firm’s pro-
gramming and space planning.
projects. Rick Emmeons (KPIX,
page 68) joined Gensler in 1978
and is now an associate. He was
project manager for the KPIX
building and is project manager
for KGO television and radio fa-
cilities, as well as for the recent
relocation of the Gensler San
Francisco offices. Lovise Elm-
quist (KPi1X, page 68) i1s also an
associate with Gensler. where
her experier.ce includes design
of several law ofhices. Wells
Fargo Leasing, and Mobil Land
Development. She s currently
working on the design of facil-
ities for KRON-TV and Club EXXA,
both in San Francisco. Fritz Hal-
ler (Haller System, page 76) ini-
tated research into office envi-
ronments in conjunction with his
modular building systems.
Swiss-born, Haller 1s an architect
with Solothurn in Switzerland
and a professor at the University
of Karlsruhe, West Germany,
and at USC. Robert T. Searl
(Trading Office, page 64) is pres-
ident of Searl Design Inc. which
he founded in 1978 after several
years in a dfmgn partnership.
With Searl Design he has been

involved in a broad spectrum of

projects, both residential and
commercial. One he is now
working on is the corporate of-
fices of an oil and ship brokerace
firm for which he is designing a

trading system as well as creating
interiors. Mario Armand Zam-
parelli (senior advisor, 2020 Of-
fice, page 87) trained at Pratt In-
stitute in Brooklyn. Once
Howard Hughes' personal de-
sign consultant. Zamparelli is an
arust/illustrator/innovator who
has touched aircraft. corporate
offices and images, logos. cloth-
ing, and tableware with a talent
for futunstic expression. He 1s
also a member of INTERIORS' Ed-
itorial Advisory Board. Robert
Epstein (advisor 1o 2020, page
87) holds a Ph.D. in Communi-
cation Theory and Research
from the Annenberg School of
Communications, USC. He is at
present a communciation sociol-
ogist with the Bell Telephone
Laboratories. studying ofhce be-
havior and the influence of com-
puter-based office technologies
Gere Picasso (advisor 2020,
page 87) is staff manager for
building design and planning at
AT&T where she plans facilities
as a consultant to operating com-
panies, while devising and im-
plementing processes for plan-
ning advanced facilities with an
idea of what offices will look like
in the future. Dan Picasso (advi-
sor 2020, page 87) is the manager
of organizational planning and
development, support services
for AT&T. He is involved in
planning support systems for
both current and future environ-
ments. In addition, he is working
for a Ph.D. in Applied Psychol-
ogy. John A. Duncan (2020 ren-
derings, page 87) trained as an
industrial designer at the Art
Center College of Design. He
worked on NASA and Transbus
projects at Raymond Loewy/

William Snaith, Duncan also
worked with Norwood Oliver
Design Associates as a designer.
He has had his own company for
4'> years, specializing in archi-
tectural and interior rendering.
Cordon Randall Perry, I1DsA
(Howe, page 80) is the head of
Gordon Randall Perry Designs.
a NYC-based industnal design
consulting firm that develops
products and support material
for a wide range of industries.
Winner of many awards, Perry is
on the faculty at Pratt. Hardy
Holzman Pfeiffer Associates
(Best Headquarters, page 60)
was founded in 1967 after an ear-
lier collaboration among the
partners. The firm is renowned
for a variety of innovative archi-
tecture—ranging from the resto-
ration of Cass Gilbert’s St. Louis
Art Museum to the tradition-
shattering Boeticher Concert
Hall in Denver. To add 1o the
many prestgious awards in 1s
history., HHPA 1s this year's
recipient of the Ala Architectural
Firm Award. Silverio Troccoli
and Jess Berkman (Garban.
page 58) are the design team at
the Miller Organization respon-
sible for developing the elec-
tronic concept into a working
unmit. The Miller Organization is
a full service firm based in New
York which specializes in the
coordinated planning and
design of commercial facilities.

The 2020 advisory team:
Mario Zamparelli

and, above, left to right,
Dan Picasso, Gere
Picasso, Robert

Epstein.
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Left to right: Silverio Troccoli
and Jess Berkman of the
Miller Organization.

William H. Work (Cover) 1s an
architect with Environmental
Research and Development Inc.
in New York. A graduate of Prat
Institute, he 1s currently working
as a senior project manager and
designer involved in the devel-
opment of computer-aided facil-
iies management system. Mi-
chael Schwarting (olhice. page
78) is a partner with Piero Sar-
togo in Design Collaborative, a
New York office that '[Ih:_\ started
iwo years ago. [hey are now
working on a doctor’s ofhce and
the design of a public space
created by the closing ofl of a
NYC cross street. Schwarting 1s on
the faculty at Columbia Univer-
sity. Larry Laso (oflice, page 78)
s head of Larry Laslo, Inc. in
New York. He trained at the
Philadelphia Museum College
of Art and 1s involved in design-
ing china, linen, flatware, glass.
and lacquer ware for Mikasa and
directing Laslo shops in the US,
Europe. and Japan.




Our “Architects Kit” contains an
almost limitless selection of color and
texture coordinated file card cuttings.

All assembled in a durable plastic case.
An invaluable fabric library for every
contract specifier.

Price $15.

Avallable with

Du Pont TEFLON" soil & stain repeller

SCHUMACHER 42

CONTRACT DIVISION
930 THIRD AVENUE » NEW YORK  N.Y. MaZ2

(212) 644-5960




IntraSystem
Seating by
Haworth
responds to the
environment.

[ntraSvstem Seatng. Designed and
scaled specificallv for the Haworth
open oftice interiors svstem. Four
diftferent chair groups. Each with
clean, sculpturéd lines that comple-
ment the overall office environment,
Each incorporating the highest prin-
ciples of ergonomic design. And the
options, bolstered bv an all-new, com-
prehensive fabric and color svstem,
are seemingly endless. IntraSvstem
Seating bv Haworth. Svstems co-
ordmated, aestheucally integrated,
ergonomicallv designed, with all the

-

options. It responds. :

- Send for the

“IntraSvstem Seating
Package”. Write

One Haworth Center,
Holland, MI 49423,

H/\WORTH

_







